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G. M. Retail Sales Account 
For 34.7% of 1930 Total; 
Share of Production 33.4% 


Corporation’s Output in December More Than Half | 
Of That for Entire Industry, Due to 
Offerings of New Chevrolets 


EW YORK, Jan. 16.—Retail sales of General Motors | 
. cars and trucks in the United States in 1930 accounted | 
for 34.7 per cent. of the total sales by the entire industry, 
according to comparison of the official figures released this 
week by the corporation w ith registrations statistics from 


all states. 

Sales of General Motors cars and 
trucks in the year amounted to| 
1,057,710, as compared with 3,041,828 | 
for all motor vehicles sold in this | 
country. 


‘STANDARD OIL UNITS 2 
REDUCE TIRE PRICES | 


Motors accounted for 33.4 ‘per cent. | | New York, Jan. 16.—Standard Oil 
of the entire output of the industry | Company of New Jersey has cut its | 
for the year with 1,174,115 units, as| prices on Atlas tires. The reduc- | 
against a total of 3,505,160. | tions vary from 7 per cent. to 13) 
General Motors accounted for per cent., and are retroactive to Jan- | 
nearly one-half of all the retail sales | Uary 5 when cuts by the major tire 
in the domestic market in December, | companies were initiated. 
1930, and more than one-half of the | 
total production, according to a} 
¢omparison of the G. M. figures with | 
pags sales and output totals | 
or the final month of the year. | issuing a new schedule of lower 
ee = Fisee ns| | prices on Atlas tires to be effective | 
heninst estimated r tration f all| from January 15 at 1,500 company) 
gainst estimated registrations of a controlled stations and several thou- | 
makes of cars and trucks of 120,000, | -. nq dealer outlets in thirteen states. 
giving G. M. 48.2 per cent. of the| ne new prices are from 7% per| 
total. lcent. to 12% per cent. lower than 
General Motors production in De- | spoulenste, with the maximum re-| 
cember, as indicated by factory| quctions on the more popular sizes. 
hipments to dealers, amounted 
0,008, equivalent to 51.6 per cent. of Cleveland, Jan. 16.— Standard Oil | 
the estimated output of the month| of Ohio, retroactive to January 5, | 
f 155,185. The production estimate has reduced the price on Atlas tires | 
as made by the National Automo- from 7!2 per cent. to 12% per cent. 
bile Chamber of Commerce. | This is in line with reductions by) 


The sharp upturn in sales of G.| Standard Oil companies selling At-| 


} 
(Continued on Page 5) 


Chicago, Jan. 16.— “Meeting the re- 
| ductions in tire prices announced by | 
leading tire manufacturers, the| 
Standard Oil Company of Indiana is 


(Continued on Page 5) 


| OLDSMOBILE RETAIL 
SALES AT N. Y. SHOW 


BREAK ALL RECORDS| 


Detroit, Jan. 16.—Retail sales of | 


HIGHWAY WORK AIDS TRUCK SALES 


INCREASED MAN 





UFACTURING 


OPERATIONS ALSO A FACTOR 


the new 1931 Oldsmobile at the New| Connecticut Market Serene as “— Plants Resume 


York automobile show broke all rec- 


ords of the past four years, even 
exceeding the figure established at | 


the 1928 show when the present “F” | 
series was introduced for the first | 


time, according to officials of the | 

Olds Motor Works, division of Gen- 
eral Motors Corporation. 

Three times as many cars were 
sold to visitors during the week of ' 
the 1931 show as were sold during 
| like period of 1930 show. Before 
closing hour on the fourth day of | 
the show, sales had exceeded the | 
previous year’s mark. Attendance at 
the Oldsmobile exhibit also estab- 

ished a record. 


Reports from pre-showing being’ 


staged throughout the country in- 
| dicate a comparable enthusiasm for 
the new models. The showing in 
Detroit resulted in an increase of 
40 per cent. over pre-showing last 
year. Record crowds were reported 
in Chicago. 


AUTOMOTIVE STEEL 


ORDERS BOOST 
OHIO OUTPUT 


Youngstown, O., Jan. 16.— Com- 
pared with December, iron and steel 
market conditions show a substan- 
tial betterment. 

Since January 1 there has been 
|a@ steady improvement in specifica- 
| tions, principally from the automo- | 
| bile industry. Steel ingot production 
is now active at 40 per cent. of | 
capacity, with sheet mills at 50 per 
|}cent. and strip mills at an even 
higher rate. 

The larger interests, such as the | 
; Youngstown Sheet and Tube Com- 
| pany, the Republic Steel Corpora- 


~ ———|tion and the Carnegie Steel Com- | 


Western Folk Big Buyers 


ASHINGTON, D. C., Jan. 16.— $3,104,848, or 35 per cent. of the 


The volume of retail sales of | |total retail business. Motor-ve- 

‘ ti Sees tk We st | hicle Sales, including new and used 
automotive products in the | cars, amount to $1,709,150 and sales | 
gnd Northwest is an outstanding | ty ough eleven accessory, tire and 


| pany. report enough unfilled orders 
to support a 40 per cent. operating 
ee for the 


remainder of this 


| month. -_ increase to 50 per cent. | 
Of Automotive Products cx.c" "ee 


‘McCLAREN RUBBER | 
REORGANIZATION 
PLAN UNDER WAY 


'exhibit located in the North Cass 





EW YORK, Jan. 16.—Ir 


Work; Road Program Helps 


Business in California 


creasing activity on Federal 


and state highway projects, gradually improving oper- 
ations in many manufacturing lines and a better feeling 


among people generally are b 
revival in demand for motor 


ringing about something of a 
trucks, according to surveys 


of conditions in Several widely separated sections of the 


~-——-—— 


30TH ANNUAL SHOW 
OPENS IN DETROIT 


[IDETROIT, Jan. 16.—The oldest of 
the local automobile shows opens 
its doors in Convention Hall here) 


| today, this being the thirtieth an- 
| nual exhibition. Under the manage- 
| ment of H. H. Shuart, there will be 
on display the cream of the 1931 
products. 
makes of passenger cars, ten lines 
of commercial cars and an acces- 
sory display. In addition there is to 
| be a custom body salon in which the 
wares of Le Baron, Dietrich, Brunn 
Judkins, Derham and Fleetwood will 
be on view. 

An additional feature will be an 


Avenue section of the hall in a 
space 30x120 feet which will afford 
spectators a panorama of the de- 
|velopment of transportation from 
the beginning to the present. In- 
cluded will be a display of old cars | 
from the Ford Museum which should 
be of interest. 

The list of exhibitors shows dis- 
plays to be made by Austin, Auburn, 


Twenty-eight different | 


* country. 


From the manufacturing districts 
of Connecticut comes the report 
that commercial car dealers feel the 
worst is over and are locking for- 
ward with optimism. In California 
highway work is aiding sales. From 
Louisville, Ky., comes word that 
jthe community is still suffering from 
the nine months’ drought and the 
bank failures of November. Pur- 
chasers of motor trucks are pursu- 
ing a policy of watchful waiting, it 
is reported. 

Bridgeport, Conn., Jan. 16.—The 
return of optimism to various fields 
of business is reflected in the nota- 
ble stimulation of truck sales 
throughout the western Connecticut 
area since the first of the year. 

Need for replacement of worn- 
unit units, together with extra 
equipment required by contractors 
for construction_ projects, brought 
about a number of sales during the 
first two weeks of January, dealers 
report. 

Truck operators who held off 
from purchasing new equipment as 
long as possible are now beginning 
ito enter the market. The sudden 
change in sentiment applies to all 
fields in which commercial cars are 
employed, a survey of leading truck 





Buick, Cadillac, Chevrolet, Chrysler, 
Cord, De Soto, Dodge, Essex, Ford, | 


| 


(C ontinued | on Page 11) 


dealers in Bridgeport, New Haven 
and Waterbury indicates. That 


(C ontinued | on Page 2) 


Chevrolet December Sales 
Top Industry 1 in 16 States 


Detroit, Jan. 16.—Registration re- | 
turns for the first sixteen states to 


feature of the reports of 1930 retail | pattery stores are $331,706. A total | ‘report for December show that the 





upon their 


new Chevrolet models are maintain- 
ing the sales pace which they set 
introduction. In these 





sales census released today by the 
Bureau of Census, 

While these reports are based on | 
the sales during 1929, the automo- 
tive products lead in volume in four | 
out of seven cities. In the remain- 
ing three cities the automotive sales | 
held second place throughout. 

The cities named in the reports | 

today include Anaheim, 


leased 
Gal Port Angeles, Wash.; Walla 
alla, Wash.; Cheyenne, Wyo.; San 
Mateo, Cal.; Longview, Wash., and | 


Anaconda, Mont. 
Retail business in Anaheim was 
excess Of $8,000,000. The 1930 
pulation of Anaheim was 10,817. 
he automotive group takes the 
ead in the report, with the food 
roup second, and the general mer- 
jhandise group third in order of 
les. 
The automotive group, with fifty- 
four establishments, reports sales of 





|}of seventeen filling stations is re- 
ported with aggregate sales of $863,- 
873 in gas, oil, tires and other ac- 
cessories. The volume of business 
of $200,119 reported by twelve ga- 
rages 
of gas, oil and accessories, as wel] 
as receipts for service. 

Retail 
$6,533,805 are indicated. The 1930 
population of Port Angeles, 10,052. 

The automotive group takes the 
lead in Port Angeles with $1,781,833 
of sales, or 27 per cent. of the total 
retail business. There are 111 full- 
time employees with a payroll of 
$164,083. Retail sales from motor- 
vehicle establishments amount to 
$1,492,270, Nine filling stations and 
eight garages are reported with 
combined sales of $240,098. 

Walla Walla has approximately 


(Continued on Page 3) 





includes receipts from sales | 


| operation of a $1,500,000 tire man- 
sales in Port Angeles of | 


sixteen states the Chevrolet total 
| registration was 5,376 vehicle units, 
| against 4,696 in December, 1929. The 
percentage of the total sales of the 
|industry in these states established 
by Chevrolet was 33.2, against 20.3 
in December, 1929. The states in- 
|cluded in these partial returns in- 
clude Illinois, but do not include 
such populous areas as New York 
and Pennsylvania. 





Charlotte, N. C., Jan. 16—Com- | 
pletion of negotiations for the re- TODAY 
organization of the McClaren Rub- | 
ber Company with Charlotte capital 
holding a majority of the shares, | 


assures this city of the continuous 





Sparks from Detroit ........ Page 2 | 
Chevrolet dealer keeps salesmen 
pepped up with prizes ....Page 
Editorial: “Mitchell of National 
City Reflects” .......cccees Page 
Calendar of coming events. .Page 


we 


ufacturing concern with a present | 
monthly payroll of $22,000. | 
Announcement of the consumma- | 


cor > 


tion of the plan to refinance the Contemporary comment ....Page Other cars ee _on > 
Engineering news...... Pages 6, 7, 9| these returns are udebaker wi 
a er, Se ee .Page 8/375, against 328, Auburn-Cord with 


time ago was merged with the Ajax'| Wholesale news and views. 


Rubber Company of Racine, Wis.. REFERENCE TABLES 229, against ninety-six, and Cadil- 





- i 112. It will be in- 

and recently became heavily in- |Cumulative December new pas lac 129, against © ' 

volved Samael with the fathare | senger car registrations. . teresting to see if this ratio of in- 
Pages 6, 7| crease is maintained in the other 


of the Ajax group, was made by I 
Eisbrouch, formerly of Racine, who| Cumulative new. commercial car 
has come to Charlotte to take active; Tresistrations for December 


charge of the new compan Page 9 
7 Early next week a Se eae Major specifications and mechan- teen states in December were 16,193, 
ical details of passenger cars as against 23,156 in December, 192% 

(Continued on Page 2), Pages 10, 11 'a decline of 30 per cent. 


thirty-two states, registrations from 
which are beginning to arrive. 
Registration of all cars in the six- 
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_ England’s New Speed Mon 


CAPT. MALCOLM CAMPBELL’S 
such as the deflection of alr currents to minimize wind resistance 


Replacement Truck Sales in 
Conn. Brighten 1931 Outlook 


(Continued from Page 1) 


spring business will do much to] 
compensate for a disastrous early 
winter period seems to be the gen- 
era] view. 

Fairfield Motors, Inc., Ford deal- 
ership of 2226 Fairfield Ave., Bridge- 
port, has sold ten light units since 
January 1, with excellent prospects 
for a continuance of this volume. 

The Adley Company, 947 State 
St., handling Brockway, has sold 
one new and three used trucks, T. 
H. Medlicatt, sales manager, reports. 

An increase of 35 per cent. over 
the same period in 1930 is reported 
by Grover Lyon. truck sales mana- 
ger for the Blue Ribbon Garage. 
Inc., 283 Fairfield Ave., for the first 
two weeks of January. He considers 
prospects very encouraging. 

Sale of three light units since 
January 1 is announced by J. A. 
Jansen, manager of the General 
Motors Service and Truck Company,; 
125 Holland Ave. He feels the out- 
look is more encouraging than for 
some months past . 

Mack Motor Truck Company, 3250 
Fairfield Ave., has sold two six-cyl- 
inder heavy-duty units in January, 
according to F. W. Beardslee, gen- 
eral manager. “Prospects are very 
good, and we look forward to sta- 
bilization and good business in 
1931,” he says 

Good prospects for the entire year 
are seen by E. L. Briggs, manager 
of the Autocar Sales and Service 
Company, 673 Connecticut Ave. 

“Trucks have been going well since 
January 1 and we look forward to 
good business for the year, is the 
statement of William E. Peck, presi- 
dent of the Peck Chevrolet Com- 
pany, 601 State St. 

Albert R. Brothers, sales manager 
for the Guilbeau Motor Company, 
Gilbert Street, Ford dealership, re- 
ports a marked increase in truck 
sales with excellent prospects. 


Palitumin Meh 


As Boon to Truck Market 


L®&’s ANGELES, Jan. 16.—The sale 

of new trucks during December 
held up well and compared favor- | 
ably with November volume, though 
it was exceeded by December, 1929. 
Motor truck distributors, generally, 
are optimistic about this month and 
the spring months and expect an 
upward trend in sales. 

An unusual amount of activity | 
promised in the way of highway) 
improvement and building lines is 


AUTOMOTIVE EXECUTIVE 
OPEN FOR POSITION 


Former Automobile Factory Sales 
Executive and Finance Company 
Executive will consider proposition 
from distributor or large dealer 
experienced accountant, credit 
manager, salesman, public speaker 
and xeneral manager. Young, 
agressive with pleasing person- 
ality and unusual ambition Thor- 
oughly experienced in applying cor- 
rective treatment to businesses §| 
showing losses Would like per- J 
manent connection where real or- 
ganization ability and profits are §| 
appreciated. 
BOX 274, 
AUTOMOTIVE DAILY NEWS, 
Graybar Building, New York City | 


as 


er 


| month in 1930. At present our vol- 
|ume is confined almost entirely to 
| big trucks. 


parts and service. 


LY 





AUTOMOTIVE DAI 


ster 


1,400 horse power car (above) embodies new principles of design, 


mediate future is very good, in my 
opinion.” 

“Our new truck sales in Decem- 
ber were about the same as Novem- 
ber,” stated J. H. Smith, manager 
| of Fageol Motor Sales Company, 707 
East 7th St. However, the Decem- 
ber just past was considerably bet- 
ter than December, 1929. I expect 
this month to be better than fair 
and to exceed last month's volume 
Considering the yearly model drop 
in used truck prices and the license 
change used truck prices are hold- 
ing up very well. Right now we 
find there is little demand for heayy 
trucks, the biggest volume of sales 
being done on one and one-half 
ton trucks and lighter.” 

“Our December volume,” stated 

F. L. Johnson, manager of the W. E. Farr, assistant sales manager 
Mack Motor Truck Company, 151) for the Mack Motor Truck Com- 
Orange Ave., declares prospects are pany, 2005 S. Alameda St., “was 
good for 1931. Sales are quiet at) practically the same as November. 
present. though it was off quite a little with 

New Haven Motors, Inc., 1311 | December, 1929. I expect this month 
Chapel St., Ford dealership, sold 98 to equal December's volume. Used 
per cent. of its truck quota in 1930, truck prices are holding up firm. 
according to H. J. Manchester, gen- | The principal demand in the used 
eral manager. He luoks for even | department is for light trucks.” 
better sales in 1931. “December and November new 

H. Goldman & Sons, 105 Goffe truck sales just about balanced,” 
St., Studebaker dealership, sold six- stated G. P. Anderson, sales man- 
teen one-ton trucks to the Majestic ager for the Republic Sales and 
Laundry in December, according to | Service Company, 2331 East 9th St., 
Nathan Goldman. The transaction |"as did December, 1929, and 1930. 
was cash with no trade-ins. This | However, with present prospects, I 
sale enabled the dealership to wind expect this month to show a 50 per 
up 1930 with an excellent sales rec- | cent. increase over December. 1930. 
ord, and prospects are good for 1931,| While prices are down Slightly on 
Mr. Goldman says. used trucks, we find that there is a 

International Harvester Com- Steady demand for pneumatic tire, 
pany’s Waterbury branch at 128, six-wheel jobs where the price is 
Watertown Ave. has sold four new right. Our service department has 
heavy-duty and three used trucks | experienced a sharp increase in vol- 
since January 1. ume, although December was quiet 

Dutee W. Flint of Waterbury, Inc.,|in this department.” 

483 Willow St., Ford dealership, has hat 

enjoyed good truck business for the | L°? ISVILLE, Ky., Jan. 16.—Truck 
-past three months, according to L. | sales outlook in Louisville and 
G. Farr, sales manager. Four good | Louisville trade territory, including 
prospects are in hand at present, he | nearby counties distributed from 
reports. Louisville, plus part of southern In- 

Waterbury Stewart Truck Com- | 
pany, 972 North Main St., has sold | 
one large truck since January 1 and 
a pick-up in business is looked for 
in the near future. 


Work Seen | 


Having exceeded the 1929 sales | 
figure during 1930, International | 


Harvester Company, 240 Orange 
Ave., New Haven, is anticipating 
no difficulty in meeting the 1931 
quota. 

Blue Ribbon Garage of New 
Haven, Inc., 170 Whalley Ave., Dodge 
dealership, has sold four new and 
three used trucks since January 1, | 
according to Oscar I. Mathisen. 
manager. 


(Continued on Page 11) 


McCLAREN RUBBER 
REORGANIZATION 
PLAN UNDER WA 


expected to be reflected in spring | (Continued from Page 1) 


truck sales. Used trucks are in de- ; meeting will be held here, said Mr. 
rece poe oak ag |Eisbrouch, and at that time an 
; arge stocks are the ex | amended charter will be voted upon 
ception. Prices remain firm. calling for a capitalization of the 
“Our volume of new truck sales | company on a basis of 5,000 shares 
for December was about the same! Class A preferred, 1,000 shares Class 
as for November,” stated George O.' B preferred, and 100,000 shares of 
Griffin, sales manager for the Ster- | common stock, which will probably 
ling Motor Truck Company of Cal- 


have no par value. 
ifornia, distributor of Sterling At this meeting a new board of 
trudcks, 2315-23 East 9th _ St. 


directors will also be named. 
“However, December was slightly| The board will have five members, 
under the same month last year. I} or possibly six, and practically all 
expect this month to be as good as ; 


of them will be local persons, Mr. 
last January, and February should | Kisbrouch predicted. The officers 
show a material gain over the same 


of the company will be elected. In 
addition to the stock purchased yes- 
terday at the forced sale of 5,000 
preferred and 17,991 common shares. 
pledged as security by the Ajax 
concern before its failure, the com- 
pany already has underwritten at 
the present time by persons here 
and also in the North a capitaliza- 
tion of $375,000. The capital in- 
vestment later will be about $1,500,- 
| 000, it was announced. 


Our customers are all 
active and busy and it is reflected 
in our sales, both of new trucks and 


“Labor and parts sales have ac- 
tually shown a marked increase in 
recent months. As for.used trucks 
we find that there is a greater 
demand than there is a supply for 
certain models, resulting in very | The company is now producing 
good prices prevailing. We do not! about 1,000 tires a day at its plant 
carry a very large inventory of used| here and within a short time it 
trucks, but manage to move them | hopes to increase its output to 1,500 
very fast. The outlook for the im- daily. 
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Pity Poor Pachyderm 


* + * 


Odd Models Sell 


* * * 


A Busy Week Looms 


Chris Sinsabaugh—Detroit Editor 


HOSE of you who were at the New York show maybe 

will recall seeing Chrysler’s Saturday Evening Post 
advertisement on wheels—the huge elephant atop a Chrysler 
sedan, thus:demonstrating the solidity and strength of the 
body. It wasn't in the show, it was a street display, operat- 
ing on the Manhattan thoroughfares in the vicinity of the 
Grand Central Palace. It wasn’t a real elephant, either—a 
papier mache imitation, 9 feet in height, and in appearance 
the whole outfit was a replica of the national advertisement, 
As suth it attracted attention even in blase New York. 

The above is told for the purpose of recording the reac- 
tion of some of the ebservers of the float, for, believe it or 
not, as Mr, Ripley would say, the Humane Society, before the 
week was out, put in a call for Guy Simons, New York 
Chrysler distributor, asking him to call and explain. When 
Simons got there he was handed several hundred letters from 
sympathetic New Yorkers, strenuously objecting to the 
inhumanity of the affair—the poor elephant subjected to the~ 
inclement weather—and asking the Humane Society to inter- 
fere. Of course Mr. Simons explained that it was a papier 
mache elephant and he left, feeling that the imitation must 
have been perfect to deceive so many. 

. + *. 

HAT same elephant will follow the show circuit. This 

week it is at Philadelphia, next week it will be here in 
Detroit, then shipped to Chicago for the national show. 
Really, it looks what it purports to be and the deception is 
enhanced by the wagging of the elephant’s ears and trunk, 
made possible by a small motor concealed in the interior of 


the affair. 
< E to think of it, the Chrysler outfit has several strings 
to its publicity bow this show time. There is the Chrys- 
ler elephant; Dodge is parading its Marathon car, which is to 
be run until it falls to pieces; De Soto has its string of race 
drivers, Arnold, De Paolo and Hartz, which is a unique fea- 
ture; while Plymouth is reaping columns of publicity through 
the California editor, Sefton, who won the $1,000 annuity in 
the contest for the best essay on “Why I Should Buy a 
Plymouth.” 


* . * 


* * * 


66 HAT struck me as an unusual feature of the New 
York show was the interest displayed in models for 
which there has not been much call since the depression hit 
us,” gossiped J. C. Chick, sales manager of Cadillac. ‘During 
|the week our New York representatives sold six town cars 
| and they tell me that for six months previous they never had 
| even an inquiry for this body type, let alone a sale.” 
| This might be interpreted to mean that the well-to-do 
are recovering from that scared feeling as regards spending 
money. Undoubtedly they have been content to use the big 
cars to get around, but now that times look better there has 
been a loosening of the purse strings and the smaller and 
'just as luxurious models are being added to the motor 
entourage of the well-dressed family. 


2 + - 

we in for a busy time next week, with the Society of 
Automotive Engineers holding forth for five days; the 
Detroit show and its accompanying annual meeting of the 
Michigan Automobile Dealers Association. Now I hear there 
is to be a meeting of the board of directors of the National 
Standard Parts Association, at which will be discussed the 
next joint show with the Motor and Equipment Association. 
Another affair will be the annual dealer meeting of 

De Soto’s Michigan dealers—some 300 of them—which will 
be held Monday at the Detroit-Leland. Booked for talks at 
the luncheon are Roy Peed, general sales manager; Prof. 
Paul Ivey. lecturer on sales methods, and Harry Moock, 
recently appointed director of all used car activities of the 
Chrysler Corporation. 


TIRE DEMAND FOR 1931 
PLACED AT 61,000,000 Despite recent price reductions © 
ee =a tires, the manufacturers shou 


make more money this year than 
‘ew iit) seeds jlast, the survey stated. This cone¢ 
Cleveland, Jan. 16-—A survey |clusion is drawn from the fact that 
_made by the Union Trust Company | inventory losses have been writte 

| of this city has revealed that motor-| off and more efficient manage 


ists will be in the market this year! has been achieved. 


—— onl ——— 


| for 61,000,000 tires, a gain of 14 per 
'cent. over 1930. 
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Chevrol 


Novel Contest in Long 
Beach, Cal., Has 
Results; Sporting 





Staff Interested 
And on Its Toes 


ONG BEACH, CAL., Jan. 16.—A 
novel contest, designed to keep 
the salesmen keyed up and alert 
oughout the contest period, is 
ing employed with marked results 

y the Wolben Chevrolet Company, 
tlantic and Anaheim Streets. 

“We give a special prize,’ ex- 
lained Fred Wilson, sales manager, | 
fat frequent intervals. However, 
these special prizes are not based on 
yolume, but rather on specific sales | 
Of new cars. For instance, this 
onth we are. awarding special 
rizes on the first car sold, the fifth, 
leventh, nineteenth and twenty-| 
ifth. In this way the salesmen, by | 
nsulting, the board can visualize 

ssibilities of winning a_ special 
far. by selling, say, the eleventh 



















ar, when they see that nine or ten 

ave already been sold. However, 
there is still a sporting element in| 
— special prizes because, while | 

hat salesman is closing his deal, 
wo others may have been closed 
ortly before. As a result, there is! 
ittle likelihood of a salesman hold- 
back in an effort to crack down 

on a special prize. | 

“Usually these special prizes in-' 
yolve five dollars in cash and a pres- | 
ent, though they are varied and the} 
salesman winning never knows just | 
what he is going to get. The same! 
is true of the final awards for the 
most sales for the month. 

“As we have twenty salesmen, we 
have divided them into two teams | 
to foster a competitive team spirit | 
My assistant is heading one team | 
and I am leading the other. 

“On the tenth of the month we | 
held one dinner for the salesmen | 
and probably we will hold another | 
phe twentieth. An added induce- | 

ent for the winning team is a din- 


















her at the end of the contest. If 
our dealership leads the city in| 
Chevrolet sales this month, both | 





teams will be guests of the firm.” 


WEST BIG BUYER | 
OF MOTOR GOODS 


(Continued from Page 1) 


$14,480,000 retail sales. The 1930 
population of Walla Walla is 15,725 
The automotive group takes first 
place in amount of sales with an 
annual business of $3,242,266 in fifty- 
eight establishments. This is 22 per 
cent. of the total business of Walla 
Walla. Eight stores selling acces- 
sories, tires, and batteries do a busi- 
ness of $191,041. There are twenty- 
six filling stations, with annual 
business of $483,613 in gas, oil, tires 
and other accessories. There are 
nine garages which do a repair busi- 
ness and also sell gas, oil and ac- 
cessories to a total of $116,130. 
Retail business in Cheyenne was 






per cent. of the city’s retail business, 
leads all the other groups in volume 
of sales. Motor vehicle establish- 
ments report sales through twelve 
Bbtores, amounting to $2,825,533, or 
77 per cent. of the total. Sales, 
through ten accessory, tire and bat- 
tery shops, are $236,552, while twenty 
filling stations show a business of 
$557,280 in gas, oil, tires and acces- 
sories. Sales and service of $46,16) 
are reported by seven garages. 

Retail business in San Mateo was 
in excess of $7,000,000. The 1920 
population is 13,439. 

The automotive group, in second 
place, with thirty-one  establish- 
ments, reports sales of $1,522,914, or | 
19 per cent. of the total retail busi- | 
ness. Motor vehicle establishments 
report sales amounting to $866,330, 
and sales through three accessory, | 
‘tire and battery stores, are $55,881. | 
A total of seventeen filling stations | 
is reported, with aggregate sales of | 
$444,735 in gas, oil, tires and other 
accessories. The volume of business ' 











. 


Element Keeps 


amount to $84,508. 
seven filling stations show a total | 
business of $67,616 in gas, oil, tires 
and other 
chandise 
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Stimulating ‘Buy Now’ Movement 
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RIDES ON /]/ WHEELS 


MORE THAN 4,401,000 
AMERICAN WORKERS 
DEPEND UPON THE 
AUTOMOBILE INDUSTRY 
FOR EMPLOYMENT 
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AND IN MILWAUKEE AND WIS 
CONSIN — AUTOMOBILE PRO. 
DUCTION AFFECTS MORE JOBS 
THAN ANY OTHER INDUSTRY 
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°o e-:e you 


Out of the depths of the 1921 depression, America rode 
triumphantly to the peak of prosperity—on the four 
wheels of the automobile. And on these same four 
wheels, history can be made to repeat itself again in 1931. 


After the economists have dulled countless pencil 
with frantic figuring—after bright political hghts 

ve burned fer into the night in the search for relief 
measures, this one big fact stands out: When automo 
biles are selling all industry ts selling—and employmg’ 


National.prosperity is definitely meshed with the auto- 
motive industry. It is the BIG business that creates 
more jobs than any other. In proportion to the activity 
of inactivity of the miotor car industry, the prosperity 
of the country as a whole increases or decreases. 


Ten per cent of America’s workers are directly identi- 
fied with the automobile industry, and several millions 
more with allied trades. If the automobile business 
isn’t flourishing these millions of workers lose income. 
And so it goes in a vicious cycle that affects all of us— 
yéu, and you, and you. 


To strike straight at the root of this unemployment 
problem, it is sound business sense to put America’s 
biggest employer on 2 normal employment basis by 
providing a normal quota of business. In other words, 
buy that automobile or truck NOW! 


Truly, Prosperity rides on 4 wheels! By making your 
automobile purchases now, you assure employmens not 
only to millions of men throughout the nation, but to 
thousands upon thousands of Milwaukee Workers be- 
sides. It is estimated that more Milwaukee people 
depend directly or indirectly upon the motor car and 


BUY YOUR AUTOMOBILE 


NOW 


MILWAUKEE AUTOMOTIVE TRADES, INC. 





can ride 


along 


truck industry for their jobs, than on any other indus- 
trial classification. 


Local payrolls swell or shrink in exact proportion to the 
heart beat of the motor car industry. By doing your 
part to speed up automobile and truck sales, you autos 
matically up factory production and employ: 
ment in Milwaukee. 


By buying your automobile or truck NOW, you are 
bound to increase your own income, Whether you be 
# merchant or lawyer, doctor or dentist, manufacturet 
or salesman, your business is vitally affected by the pur- 
chasing power of Milwaukee's automobile workers and 
allied craftsmen. In other words, you can help to make 
your own prosperity by buving an automobile or truck 
—and by buying it NOW! 


Unparalleled values also urge immediate purchase of 
automotive products! Never in the history of the 
automobile and truck business has such high quality 
heen offered at prices so low. No other industry has 
gotten down to bed-rock price levels more willingly than 
the automotive indus- 
try—no other has 
done more to improve 
products and increase 
values. 


President Hoover 
++» Speaks to One in Ten 


Temps From the Pramtost's setrew 


Today's motor car is 
today’s best invest- 
ment! Buy that need- 
ed new car of truck 
NOW—and bring 
back America’s and 

_ Milwaukee's prosper- 
ity! 


THE ABOVE ADVERTISEMENT was arranged by the board of directors of the Milwaukee Automotive 
Trades, Inc., and occupied full page space in the local newspapers in connection with the automobile 


show issues. 


Rudolph Hokanson, president of the organization, says: 


“If this idea is properly carried 


out, particularly in the bigger cities where the shows are still to be held, the results may be more far 
reaching than we have any idea of” 


business in 


This 
in 


accessories. 
is also sold 


Longview in 
excess of $6,000,000, is shown by th 
Bureau of the Census. 
population of Longview was 10,491. 
The automotive group takes sec- 


ond place with $1,458,227 of sales, 


The 1930 


The reports of | 


mer- 
garages, 


four of which report sales of mer- | 


of $155,968 reported by six garages, FORD PRODUCTS SHOW 


includes receipts from sales of gas, 
oil and accessories, as well as re- 
ceipts for service. 

Retail 


|Motor Company and local 


dealers. 


tual operation; 


route through the city. 


OPENS IN ATLANTA 


Atlanta, Ga., Jan. 16 (UTPS).—| 
Atlanta’s “Ford Products” exhibit | 
e | 2 
opened January 13 at 452 Peachtree | 
St., under the auspices of the Ford 


Among the features of the exhibit, 


a display of every 
pleasure and commercial model be- | 
ing built by the company, and a 
demonstration, in which visitors will 
be urged to drive over a designated| HUGH E. SHERIDAN HEADS 


'_DUTEAU CHEVROLET CO. 
HAS ANNUAL DINNER 


Lincoln, Neb., Jan, 16.—The third 
annual dinner of the DuTeau Chev- 
rolet Company, held here at the 
Lincoln Hotel, was attended by 


fifty-five employees of the firm. In 
the annual talks given by Al Du- 
Teau, proprietor of the company, 


Ford 


|! by Mr. DuTeau, and optimistic pre- 
dictions were made for 
1931. 


N. Y¥. MERCHANT TRUCKMEN 


\of $267,353, an average of approxi- 


chandise aS well as storage and re-| 


pairs of $70,866. | ae . " 
Retail business in Aanaconda was | FRANCE HEARS OF NEW 


in excess of $7,300,000. The 1930) PROCESS FOR GASOLINE 


population of Anaconda was 12,529. | Washington, Jan. 16.—The French 
Second place for volume of sales| Academy of Science has been ad- 


goes to the automotive group, which | vised of a new process for transfor- | 


has twenty-three establishments|mation into synthetic gasoline of 
and does a total business of $1,370,-|the propylene found in the prepara- 
517, or 18 per cent. of the total re- | tion of gasoline by cracking, accord- 
tail sales for Anaconda. There are|ing to French information received 
nine retail sales houses dealing in|in the Department of Commerce 
motor vehicles and a line of inciden-| from Assistant Trade Commissioner 
tal accessories, with sales amount-| Earle C. Taylor, Paris. 

ing to $1,032,534, or 75 per cent. of — 
the sales in the automotive group. 
Filling stations are second in sales, 
with six stations reporting a volume 


FORD RECALLS WORKERS 
AT PLATE GLASS PLANT 


Tarentum, Pa., Jan. 16.—About 
700 men returned to work at the 


mately $45,000 each. Glassmere plate glass plant of the 


New York, Jan. 16—Hugh E. 
| Sheridan was elected president of 
the Merchant Truckmen’s Bureau of 


=~ 


in excess of $13,000,000. The 1930 or 22 per cent. of the total retail which will last until Sunday, are/| and others, mention was made of 
population of Cheyenne is 17,361. business. Motor vehicle establish-| tajxing motion pictures; a scenic} the several thousand cars that have 
The automotive group of fifty’ ments report sales amounting to trip through the gigantic River been sold by the organization since 
stores, with sales of $3,667,526, or 27 , $1,235,237, and sales through four| Rouge plant of the Ford Company; | the first annual dinner. A resume | 
accessory, tire and battery stores/ 4 complete Ford service shop in ac-| of the past three years was given 


the year 


} 


New York at the annual meeting held | 
at the Pennsylvania last evening. | 


|odore Ficke, Jr.; Patrick Murphy, 
|Lawrence Gerosa, Samuel A. Man- 
gam, Henry J. Commens 


Other officers chosen included The- | 


and | 


'Thomas F, Barry. Joseph P. Ryan | 


lof the International Longshoremen’s 
Association, spoke. 

| 

| Ford Motor Company, after a shut- 
down of two weeks for inventory 
jand small repairs. The plant is 
|operated within 100 men of capac- 
ity. A twenty-four hour day and 
| five-day week are in effect, 


3 


| GLENN TO SUCCEED 





WRIGHT IN ATLANTA, 


Atlanta, Ga., Jan, 16 (UTPS) — 
Jack Wright, manager of the finan- 
cial sales of the General Motors 
Acceptance Corporation in Atlanta, 
has been transferred to the home 
office in New York, where he will 
| be connected with the department 
of bank relations in the United 
States at large. 

Mr. Wright's successor in the At- 
lanta office will be A. C. Glenn, 
who was with the General Mo- 
|tors Acceptance Corporation from 
1922 to 1928. 


TAXES ON DODGE ESTATE 

SUBJECT OF LITIGATION 
| Washington, Jan. 16.—Seeking a 
| tedetermination of a deficiency in 
income taxes of $7,500,000, repre- 
sentatives of the trustees of the 
| estates of Horace E. and John F., 
| Dodge of Detroit appeared before 
; the United States Board of Tax Ap- 
| peals today. The Internal Revenue 
|commissioner determined a_ defi- 
| ciency of about $11,000,000 as a re- 
|} sult of profits from the sale of the 
| Dodge Corporation to Dillon, Read 
|& Co. and associates in 1925 for 
| $146,000,000. 


| FORD DECEMBER SALES 
REPORTED FROM 16 STATES 
| Detroit, Jan. 16.—It was an- 
‘nounced here today that in regis- 
j tration returns from the first six- 
j;teen states to report for December, 
|1930, the Ford total was 5,150, 
}against 8,878 in the same month of 
(1929. The Ford plants were shut 
| down for the final two weeks of De- 
i/cember, 1930. 


| Sale eeirchleindetaiishinisienaaiionicninamiag 
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tangible 
intangible 
— mutual 
confidence 
between 
dealers 

and factory — 
means much to 
the success of 
Oakland - 
Pontiac 
dealers 


OAKLAND 8 
PONTIAC 6 


Oakland Motor Car Co 
Pontiac, Mich. 
Division of General Motors 
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Mitchell of National City Reflects 


HARLES E. MITCHELL, chairman of the board of the 

National City Bank of New York, in his annual address 

to the stockholders of the institution, had some things to say 

that we may all profitably study. Speaking of the business | 

depression, as who is not at the present moment, Mr. Mitchell | 
remarked: 

“Judging by past experience it would seem that the 
volume of business has fallen as low as it is likely to go, that | 
replacements may be expected at least to maintain the pres- 
ent level, and that, as the industries take the measure of the 
conditions with which they have to deal, a general revival of 
activity will gradualy develop. 

“For the business man who has a clear understanding of 
the difficulties in which the present situation is involved and 





| Freight and passenger 





a determination to adapt his policies to the realities, the| 
future surely will afford opportunities as great as have been | 
open at any time in the past. Unquestionably this country 
is going forward.” 

Mr. Mitchell expressed the belief that a new and saner 
state of mind had developed from the corrective liquidation 
that followed the late feverish boom. He stated his belief 
that this new sanity would be reflected in the securities 
market even before it became apparent in the industria] field. 

Reviewing the accomplishments and failures of 1930, 
Mr. Mitchell said: 

“The past year has been one of repeated disappointments, 
because the scope of the disturbance was not fully compre- 
hended. During the second half of the year the curtailment 
of expenditures of all kinds, on the part of consumers, dis- 
tributors and producers, was very pronounced. The first 
effect of these economies undoubtedly was to intensify the 
depression, but the intent of each individual has been to) 
strengthen his own position, and, if everybody accomplishes 
this, the ultimate effect must be to strengthen the general | 
situation. This process is the reverse of that by which, 
through individual expenditures and debt-making, the general 
situation became seriously involved. 

“Tt has been a year of debt paying on a great scale, which 
necessarily means curtailment of purchases and a check upon 
enterprise, but also means that when this policy has run its 
course new and sustained buying power will appear in all 





markets. Gradually the new conditions will make themselves 
felt. A new state of mind also will be developed, more sane 
and constructive than that which ruled in the boom period. 
This attitude of mind is likely to be reflected in the bond 





and security markets even before the industrial recovery is 
perceptibly under way.” 


Bank Deposits 


E often hear the phrase “‘there is just as much money 


in the country as there was last year.” And then the 
propounder of this startling fact proceeds to wonder what is 
wrong with our well-beloved land. 

The answer on what part of the equation seems to be 
that there is not just as much money here as there was, for 
the simple reason that there is more. In a statement just 
made public, ten of the largest banks in the country, Chase, 
National City, Continental-Illinois, et al., it is disclosed that 
the total deposits of these ten institutions is $9,986,086,118 
at the present time, against $9,674;052,250 at the same period 
of 1930. And please remember that these are business banks, 
not savings institutions. 

Perhaps the answer to our recent woes is found in this 
very situation. Money is a timorous commodity. It hunts 
its hole on the slightest sign of trouble. It made a few half- 
hearted attempts to come out and get to work during 1930, 
but each time some fresh calamity sent it scuttling back to 
the brush heap. And there it has been lying doggo for the 
past fourteen months, increasing somewhat, and in 1931 it 
will: make some more attempts to go to work, . Once set it all 
at useful employment and all our troubles vanish. 








STERLING TRUCK BRANCH 
REPORTS SALES GOOD 


Camden, N. J., Jan. 16—C. E. 
Thrash, manager of the local branch 
of the Sterling Motor Truck Com- 
pany, Inc., is most optimistic over 
sales possibilities for 1931. In an 


interview recently he stated that 
the large general construction and 
road building program of the state, 
counties and municipalities un- 
doubtedly will create a lot of sales 
for builders of heavy duty motor 
trucks in New Jersey. 

“A lot has been said about 1930 
being a poor year,” Thrash said, 
“but we have no complaints to make 
as our sales in this territory were 
7 per cent. greater than the average 
for the past three years. With the 
present outlook for good business, 
we expect to soon be operating again 
with a larger number of employees 
than ever before.” 


TO BEGIN NEW SERVICE 


Richmond, Va., Jan. 16 (UTPS).— 
bus and 
truck service between Norfolk and 
New York by way of the Eastern 
Shore will begin January 16, coin- 
cidentally with the beginning of 
ferry service to Cape Charles by the 
Peninsula Ferry Company, 


COMING EVENTS 


JANUARY 
10-17—Buffalo, N. ¥Y. Automobile Show. 
10-17—Milwaukee, Wis. Automobile Show. 
10-17—Philadelphia. Automobile Trade A8- 
sociation annual show. 
10-17—Newark, N. J. Automobile Show. 
11-17—Cincinnati, O. Automobile Show. 
13-17—Evansville, Ind. Automobile Show. 
17-24—Boston. Automobile Show. 
17-24—Detroit, Mich. Annual Show, Con- 
vention Hall. 
17-24—Hartford, Conn. 
at state armory. 
17-24—Montreal, Can. National Motor 
Show of Eastern Canada at Stadium. 
17-24—Baltimore, Md. Automobile Show. 
17-24—Pittsburgh, Pa. Automobile Show. 
19-22—-Chicago. National Wheel and Rim 
Association convention at Edge- 
water Beach Hotel. 
19-23—Detroit, Mich. Society of Automo- 
tive Engineers’ annual meeting. 
19-24—Omaha, Neb. Automobile Show. 
19-24—Elmira, N. Y¥Y. Automobile Show at 
Armory. 
19-24—-Niagara Falls, N. Y¥. 
how 
19-24—Omaha, Neb. Automobile Show. 
19-24—Louisville, Ky. Automobile Show. 
19-24—-Rochester, N. Y. Automobile Show. 
21-22—Milwaukee, Wis. Wisconsin Petrol- 
eum Association meeting. 
23-24—Oklahoma City. Oklahoma Petrol- 
eum Marketers’ Associtaion meet- 


ing. 
24-31—Chicago, Ill. 
Sh 


ow. 
24-31—Altoona, Pa. Automobile Show at 
Jaffa Shrine Mosque. 
24-31—Allentown, Pa. Automobile Show 
sponsored by Lehigh Automobile 
Trade Association. 


24-31—Cleveland. Automobile Show. 

24-31—Washington, D. C. Automobile 
Show. 

24-31—Albany, N. Y¥. Automobile Show. 


24-Feb. 1—Los Angeles. Automobile Show. 

26-27—Chicago. National Automobile 
Dealers’ Association conventicn. 

26-31—Springfield. Mass. Automobile Show. 

26-31—Syracuse, N. ¥. Automobile Show 
at Armory. 

26-31—Portland, Maine. Automobile Show 
at Exposition Building. 

28-31—Harrisburg, Pa. Automobile Show. 

29-30—Grand Forks, N. D. North Dakota 
Division, Northwest Petroleum In- 
stitute meeting. 

31-Feb. 7—San Francisco, Automobile Show. 

FEBRUARY 

j—Twin Cities. Northwest 


Show, jointly spon- 


Automobile Show. 


Automobile 


National Automobile 


31—Feb. 
Automobile 


sored by St. Paul and Minneapolis at 
the Minnesota State Fair Grounds, 
2- 7—Scranton, Pa. Automolile Show. 
2- 7—St. Leuis. Automobile Show. 
3—Minneapolis. Auto Trade Associa- 
tion convention. 
7-14—Los Angeles. Automobile Salon. 
j-14—Kansas City. Automobile Show. 
9-14—St. Petersburg, Fla. Automobile 
Show at Winter Garden. 
9-14—Duluth, Minn. Twin Ports Automo- 
bile Show, held by Duluth and Su- 
erior, Wis., dealers. 


Jan. 


Automobile Show. 
American Society of 
Engineers’ fuel meet- 


9-14—Denver, Colo. 
11-13—Chicago, Ill. 
Mechanical 


ing 

14-19—Indianapolis. Automobile Show at 
State Fairground. 

16-20—San Francisco. Society for Steel 
Treating National Western Meta! 
and Machinery Exposition. 

21-28—San Francisco. Automobile Salon. 

21-28—Quebec, Canada. Automobile Show. 

22-March 1.—Los Angeles. Pacific Coast 
Transportation. Exposition at 
Shreve Civic Auditorium. 

23-28—Des Moines, Ia. Automobile Show 
at Coliseum. 

24-26—Columbus, 0. Ohio Petroleum 
Marketers’ Association meeting. 

24-March 1—Seattle, Wash. Automobile 
Show at Civic Auditorium. 

25-Marech 2.—Camden, N. J. Automobile 
Show. 

MARCH 

6-15—Geneva, Switzerland. Eighth Swiss 
International Automobile Show. 

7-14—Brooklyn. N. Y. 

9-14—Wichita, Kan. 
Forum. 

11-13—Detroit, Mich. Michigan Oil Men’s 
Association meeting. 

16-22—Los Angeles, Cal. 
Oil Equipment 
Exposition. 

19-21—San Antonio, Tex. Sixteenth annual 
meeting, American Association of 
Petroleum Geologists. 

30-April 3—Indianapolis, Ind. Eighty-first 
meeting, American Chemica! Society. 


MAY 


4- 9—Charlotte, N. C. Good Roads Con- 
vention. 

9-Aug. 9—Berlin, Germany. International 
Garage Exposition, 


Automobile Show. 
Automobile Show at 


Second Annual! 
and Engineering 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 17, 1931 


Contemporary Comment 


O longer may bus lines take refuge from competition by 

cheap rates. It has always been questionable whether 

the blatant advertisement of cheap rates by the industry was 

a wise policy, as it ultimately placed a depreciated valuation 

of the service in the minds of many people and never proved 
of much help in warding off competition. 

The steam railroads are now offering so-called second- 
class rates on long-haul runs which are not appreciably 
higher than bus rates for similar runs, and the two-cent-a- 
mile rate has been placed in effect by a number of railroads 
on their branch lines. Unquestionably the bus lines are 
feeling this sort of competition very keenly, as they cannot 
place their tariffs much lower and make operating expenses. 

Protests to the Interstate Commerce Commission and 
the state regulatory bodies naturally will fall on deaf ears, 
because the bus lines at present have no standing with the 
Federal commission, and the state authorities, even though 
they may be sympathetic, are without power to deal with 
interstate rates. The bus lines are also in the embarrassing 
position of asking for relief from a practice of which they 
have been the most flagrant offenders. 

There is not much sympathy or constructive sugges- 
tion in the foregoing, but it does present a truthful picture 
of conditions as they exist. It is the refusal of the industry 
“to see itself as others see it’ and place its own house in order 
that has been the cause of most of its troubles. Passage of 
the Parker bill in an acceptable form is a vital necessity to 
the industry because it has demonstrated that it cannot right 
itself. This is not a failing peculiar to the bus industry, the 
steam railroads having been in a similar condition prior to 
the enactment of laws creating the Interstate Commerce 
Commission. 

Economy of bus travel through low rates probably will 
continue to be the dominant note in bus advertising, but 
more thought should be given to playing up other natural 
advantages of the bus, such as better opportunity to see the 
country, freedom from smoke and cinders, travel from hotels 
in the heart of the city to the hotels in the city of destina- 
tion, etc. An analysis of the reasons why people use the bus 
in preference to other forms of transportation would be 
helpful in promoting bus travel. This analysis would have to 
concentrate on the type of passenger who is not traveling by. 
bus merely for reasons of economy if any worth while infor- 


mation is to be gleaned.—Motor Freight and Bus Journal, 
* . * 


O the uninitiated the work of the various sections of the 

society has by virtue of its unfamilarity been overlooked 
as to its importance and scope. Those who have taken part 
in the management, development or the support of one or 
more sections have an appreciation of the value of the section 
to those in the locality in which the section functions, and to 
a more or less extent of its value to the society as a whole. 
Those who have been actively engaged on the society’s 
national committees, its council or as its officers, have had 
the added advantage of viewing the structure as a whole and 
of realizing the vast importance of the entire group of sec- 
tions to the membership, the organization and to the indus- 
tries which the society serves.—S. A. E. in Junior Journal. 


Differential Discussions 


N this column Automotive Daily News is glad to present the opinions 
of its readers on topics related directly to the automotive industry. 


Automotive Daily News, however, must disclaim responsibility for such 
opinions. 

All questions regarding merchandising, technical problems or other 
information pertaining to Automotive Industry will be answered with- 
out charge in this column. 


Laud N. A: C. C. New Model 
Announcement Program 


Automotive Daily News: The| have all the shows and announce- 
writer is greatly interested in the| Ment of new models behind us by 


National Automobile Chamber of 
Commerce recommendations regard- 
ing the bringing out of new models. 

Note from this morning’s issue of 


your good paper that a Philadelphia | 


distributor thinks January is the 
time to bring them out in order not 
to detract from interest at the au- 
tomobile shows. 

Why not change the date of the 
automobile shows? Why wouldn't 
the first half of November be a 
much better time to hold the New 
York show, with all new models 
shown at that time, to be followed 
by all local shows between that time 
and the holidays, giving the auto- 
mobile industry an oportunity to get 
some of the $600,000,000 that is dis- 
tributed by the Christmas clubs 
through the banks of the country 
on December 1 each year? Then 


the first of the year so we could go 
to it and sell automobiles. 

E. V. STRATTON. 
| Albany, N. ¥. 


| seaanniatinmpennamantii 


OIL CITY SHOW PROCEEDS 
GO TO UNEMPLOYED 
Oil City Pa., Jan. 16.—Proceeds of 
| the 1931 exhibition of the Oil City 
| Automobile Association, to be held 
February 24 to 28, will be given to 
the city’s unemployment fund. The 
display of cars and accessories will 
| be larger than ever before, according 
| to plans of the committee, of which 
| W. W. Jeffrey is chairman. 





| BUYS THREE LINES 
| Indianapolis, Ind., Jan. 16.—Pur- 
chase of three bus lines by Byrant 


Bouslog of Newcastle was author- 
ized by the Public Service Commis- 
sion here, 








ECONOMIES IN 
OPERATION OF 
TRUCKS STUDIED 


PONTIAC, MICH., Jan. 16.—Dis- 

tributive trends that have com- 
plicated wholesalers’ problems dur- 
ing the past few years are discussed 
in a report just issued of a nation- 
wide, impartial study of the whole- 
saling of non-perishable products. 
This study reveals that effort spent 
in planning better truck operation 
will yield more profitable returns 
for the average wholesaler than an 
equal amount of effort directed to- 
ward almost any other phase of his 
business. 

The importance of more economi- 
cal truck operation is stressed by 
the fact, as this study shows, that 
‘in some cases as high as 10 per cent. 
of the total expense of the average 
wholesaler goes for truck operation. 
And in none of a number of typical | 
cases observed was the wholesaler’s | 
profit equal to his truck expense. | 

The printed and illustrated report | 
covering this field study is used by | 
the General Motors Truck Company 
and made available to men in the! 
industry without charge. 

Seventh of a series issued monthly 
by the truck company, the current 
report deals with methods used by | 
successful wholesalers to stabilize | 
and increase profits by greater effi- 
ciency in truck management, opera- 
tion and control. 

Subjects covered, based upon the} 
most successful practices of leading 
wholesalers throughout the United 
States, include: “The Important 
Trends in Wholesaling,” “The 
Wholesaler's Job,” “The Truck and 
Wholesale Movement of Goods,” 
“Making Truck Transportation Pay 
Profits,” “Reducing Losses in the 
Warehouse,” “Making Each Order 
More Profitable,” “Building Up Un- 
profitable Accounts,’ “Serving a 
Larger Area Profitably,” “Making 
Profits on Special Lines,” “Planning 
for Sound Transportation.” 

Charts, diagrams and printed 
forms help to make the facts easily 
and quickly grasped. 


STANDARD OIL UNITS 
REDUCE TIRE PRICES 


(Continued from Page 1) 
las tires, the cut being the 
throughout the chain. 


same 


New York, Jan. 16.—Goodyear Tire 
and Rubber Company, United States 
Rubber Company and the Kelly- 
Springfield Tire Company have re- 
duced the prices in line with the re- 
ductions announced recently by 
Firestone Tire and Rubber Com- 
pany and B. F. Goodrich Company. 
Although individual price lists vary 
slightly according to different lines 
of tires, reductions on first grade 
passenger car tires by all the lead- 
ing companies range from 742 per 
icent. to 11 per cent., while reduc- 
tions on second grade lines range 
from 6'5 per cent. to 12 per cent. 


MORSE CHAIN PROMOTES 
F. C. THOMPSON TO 
VICE-PRESIDENCY 


Detroit, Jan. 16—F. C. Thompson, 
manager of the Detroit plant of the 
Morse Chain Company, a subsidi- 
ary of the Borg-Warner Corpora- 
tion, has been elected first vice- 
president and general manager of | 
his organization. This was an- 
nounced today by F. L. Morse, pres- 
ident of the company, following a 
stockholders’ and directors’ meeting 
held a few days ago at Ithaca, N. Y. 
Other officers are: President, F. L. 
Morse; second vice-president and 
secretary, D. B. Perry, and treasur- 
er, C. J. Kenerson. 

Mr. Thompson for a number of 
years managed the Detroit plant of 
the company, which manufactures 
sprockets and timing gear chains, | 
and has dealt with the large auto- 
motive companies throughout this 
country and abroad. He has been 
in the automotive business for more | 
than seventeen years, and in addi- | 
tion to furthering the fabrication of 
the products named, he invented a 
special marine reduction gear for 
yachts and tugs, which require a 
alow, steady power. 
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Europe Turns to Luxurious Buses 


ABOVE IS SHOWN the latest luxury type motor coach, recently placed in service between Vienna and 
London, The route of the new bus has been selected with regard to scenic beauty 


|G. M. RETAIL SALES 


Importance of Service 


Discussed at Meeting 


Of A. 


New York, Jan. 16.—The regular | cars. 
monthly meeting and dinner of the | pany, up to date has sold 230 I 
Automotive Service Association was | 


held at the Traffic Club, Park Cen- 
tral Hotel, last evening. Following 
the dinner the members and their 
guests were addressed by William L. 


S.A. | 


The New York Dodge Com-| 


cent. more new cars than in the 


same period a year ago. 


; Donald Blanchard gave a detailed 


discussion of the new features and| 


| design trends as disclosed by the} 
| New York Automobile Show. 
| ticular emphasis was placed on the| per 


Par- | 


Colt, president and general manager | jmprovements made in transmissions | 


of the Dodge Motor Company of|of various descriptions used this| 4nd December also mounted rapidly. 


New York on the subject: “Ser- 
vice in Relation to Merchandising” ; 


by Donald Blanchard on “Mechan- | 


ical Developments Disclosed at the 
Automobile Show,” and Howard Pyle 


on “Merchandising Service.” George | 
Brown, vice-president of the asso- | 


ciation, was chairman of the 


meeting. 
Mr. Colt, drawing on his twenty- 


one years of merchandising of au-| 


tomobiles on Broadway, stated that 
the metropolitan territory was the 
most critical ¢n the United States 
in its selection of motor cars and 
that public acceptance here was fol- 


lowed by favorable reception of a| 


motor car elsewhere in the country. 


The public is just as critical of the | 
‘service it receives and the methods | 
service. | 


used in providing that 
Through the efforts of the Service 
Association, Mr. Colt stated, there 
has been a much better 
work in the industry. 

The servicing of motor cars, con- 
tinued Mr. Colt, requires that the 
men in the service station meet all 
comers and render to them cour- 
teous and efficient treatment in 
order to have them continue to 
bring their carsS to the service sta- 
tion for repairs. The benefits to be 
derived through the service station 


'offer an unlimited field and poten- 


tialities greater than ever because 
the service station offers a source of 
income from repairs as well as from 
new car sales. The treatment ren- 
dered by the service station has a 


direct reflection on the success of | 
the business since satisfied custo- | 


mers build up good-will while poor 
treatment affects both the service 
business and prospective new car 
sales unfavorably. Service is just 
as important in merchandising new 
cars as is the sales department. Ser- 
vice is an intangible commodity 
which is sold for profit and when 
properly sold is far reaching in its 
benefits. False promises and mis- 


| representation have been eradicated 
The ! 


from service station practice. 
value of the service station as a 
field for new car prospects is recog- 
nized by the N. Y. Dodge Company, 
which has a salesman assigned to 
the service station every day and 
while many contacts are not fruitful 
of sales at the time, the idea of 


| purchasing a new car is implanted 


which often results in a sale at a 
later date. 

In closing, Mr. Colt said that the 
results, thus far, of the New York 
show were optimism and encourage- 
ment because of the attitude of the 
public toward the purchase of new 


under- | 
standing and co-ordination of service 


| year. Lantern slides were used dur- | 
|} ing a portion of Mr. Blanchard’s| 
discussion to illustrate the most in- | 
teresting features. 

Howard Pyle, in his presentation, | 
brought out that the amount ex-| 
| pended on the average repair job) 
order has been reduced about 
per cent. in the past five years. This | 
has been due to lower parts cost, | 
| more efficient methods, better man-| 
agement and equipment, and also to | 
the fact that the public is not in-| 
clined to spend large sums for com- 
plete overhauls, expensive paint 
jobs, etc., but favor rather the pur- | 
chase of a new or second-hand car | 
at existing low prices than to spend | 
what is considered a relatively large | 
amount on_ reconditioning. Mr. | 
Pyle differentiated between repair | 
service and maintenance service. | 
The former, which implies more 
'than ordinary adjustments, is de-| 
creasing while the latter, or running | 
service, is increasing. 

Safety lanes set up in various! 
| cities in the country indicate that 
| there is much service to be done. 
Of 36,000 cars tested, 51 per cent. 
required brake adjustments, 61 per 
cent. had defective head lamps, 29 
per cent. defective tail lamps, while | 
faulty steering and other difficulties | 
were found in smaller percentages. | 

Mr. Pyle suggested that the sale | 
of service on approved credit was a | 
possible means of increasing service 
business. The losses by this method 
in other fields, when clients were 
investigated by a recognized bureau, | 
is about 34 per cent., according to | 
| Mr. Pyle. 
Mr. Pyle closed his remarks with | 





| Suggestions to the car manufactur- 
ers to 
standpoint of accessibility in a num- 
ber of places which are difficult to 
service. | 


improve designs from the | 


NORTH CAROLINA 1930 
SALES TOTAL 40,303 | 


Richmond, Va., Jan. 16 (UTPS).— | 
North Carolinians last year bought | 
fewer new automobiles than in any | 
year since 1924. Sales for 1930 to-| 
taled 40,303, compared with 73,789 | 
in 1929 Sprague Silver, director of | 
the Motor Vehicle Bureau, has an- | 
nounced. Sales had not fallen be- 
low 50,000 per year since 1924 until 
1930. 


|GOODRICH DEVELOPS NEW 
AIRPLANE WING MATERIAL | 
Akron, Jan. 16.—The B. F. Good- | 
rich Company has perfected rubber 
wing coverings for airplanes which, 
it is believed, will eliminate the 
formation of ice in freezing at- 


mosphere, 





| world-wide 


34.7% OF TOTAL 


(Continued from Page 1) 


M. cars and trucks in December was 
accounted for chiefly by the fact | 
that the 1931 Chevrolet models were 
on the market in that month, Chev- | 
rolet introduced its new models in| 


November instead of waiting until | 
the first of the year as usual. 

For that reason General Motors’ | 
share of the retail business ad- 
vanced in November and in Decem- 
reached,.the high point for the 
year, while production in November 





In actual volume, however, G. M.| 
sales in November were at the low} 
point for the year, due to the fact} 
that the new Chevrolet models were 
not on the market until about the | 
middle of the month and then not| 
in sufficient quantities to fill the| 
demand. 

Production of the company, how- | 
ever, advanced in November after | 
having reached its low point for the | 
year in October, when the output | 
was only 28,253 units, equivalent to} 
only 18.3 per cent. of the total for | 
the industry. 

For most of the year retail sales 
of General Motors’ vehicles ranged | 
from around 34 to 36 per cent. of | 
the total, while production ranged 
slightly lower in relation to the! 
whole. 

The following table shows the re-| 
lation between the United States| 
General Motors’ retail sales in 1930) 
and the sales of the entire in- 
dustry 

Per ct. | 
G.M. G.M.|} 
Sales of Total | 

74.167 35.2 

88,742 36.5} 

123,781 36.0} 

142,004 35.1 

131,817 33.7) 

97,318 33.0 

80,147 27.3) 

86,426 36.4 

75,805 36.2) 

57,757 31.3 

41,757 33.9 

57,989 48.2) 


Total 
Sales 
210,818 
243,491 
341,012 
404,061 
388,245 
294,457 
293,974 
237,546 
209,188 


January . 
February ... 


July 
AUBUSS 22.0: 
September 
October 184,443 
November .. 123,064 
December .. *120,000 
Totals ....3,041,848 1,057,710 34.7) 
*Estimated. 
The following table shows the} 
production of General} 
Motors cars and trucks in 1930, in| 
relation to the production of the) 
entire industry: 
Per ct. | 
G.M 
Total G. M. of | 
Product’n Product’n Total 
285,762 106,509 37.3 
362,488 126,196 34.9 
422,043 135,930 32.0) 
467,295 150,661 32.2) 
442,078 147,483 33.2) 
350,567 97,440 27.8) 
272,552 79,976 29.3) 
232,828 85,610 36.8 | 
224,834 78,792 35.1) 
October .... 154,585 28,253 18.3| 
November .. 134,844 57,257 42.3} 
December .. *155,185 80,008 51.6) 
Totals ...3,505,160 1,174,115 
*N. A. C. C. estimate. 


January 
February ... 
March 

April 

May 

June 

July 

August 
September 





33.4 
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CLASSIFIED ADVERTISEMENTS | 


IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


We believe 1931 will be 
a good year for the 
automobile dealer who 
represents the factory 
with a great future 
ahead of it, and not be- 
hind it. 

Dealerand consumer 
interest and orders 
obtained at the New 
York Automobile Show 
registered the highest 
peakin Auburn’s entire 
history. 

Bonafide retail sales 
were more than 50% 
ahead of last year. 

Three times as many 
new dealers were closed 
this year as last year. 

Retail prospects and 
dealer prospects far ex- 
ceed any period in 
Auburn’s history. 

We call attention to 
the foregoing facts sim- 
ply because we believe 
they are significant. 
They reflect the atti- 
tude of both the auto- 
mobile-buying public 
and automobile mer- 
chants who see in Au- 
burn’s program the 
necessary essentials to 

‘meet present-day con- 
ditions. 


R. H, FAULKNER 
Vice-President 


AUBURN 


AUBURN AUTOMOBILE C@® 
AUBURN, IND. 





Engine Developments as | 
Disclosed by 1931 Cars 


By H. L. HORNING 


President and General Manager 
Waukesha Motor Co., Waukesha, Wis. 
The following, in part, is a paper 

presented before the annual dinner 
of the metropolitan section of the 
Society of Automotive Engineers 
during the Automobile Show and 
reported, in brief, at that time, in 
the Automotive Daily News. 

In preparing for 1931, it seems the 
American engineers have made 
progress the matter of details, 
but little progress in major ad- 
vances. 

The following details of design 
seem to be the ones worthy of men- 
tion in the cars for 1931: Carbu- 
retor air silencer, vibration damper, 
rubber mounting of engine, horse 
power, combustion chamber design, 
iron and aluminum pistons, yalves 
and valve springs, how many bear- 
ings for a six, oil temperatures, 
general. 

Air Exhaust Mufflers—Of the var- 
ious new accessories, the muffler on 
the air intake to quiet the pulsa- 
tions of the column of air and to 
prevent the roar common with eight- 
evlinder engines is something new 
for 1931, and well developed, al- 
though not entirely perfected. The 
combination of an air cleaner and 
muffler is no simple problem. This 
accessory is an excellent follow-up 
to the general scheme of mounting 
the engines on rubber, so as to 1so- 
late or deaden the sound which may 
get to the car through the chassis, 
and through the body to the car. 

Vibration Damper — Crankshait 
vibration dampers have been im- 
proved during the last year. The 
Packard has improved its Lan- 
chester, the original torsional damp- 
er. The Marmon has come through 
with its modulator in an improved 
form this year. 


in 


the damping effect adjusts itself to 
the requirements of speed. 
Rubber Engine Mountings — The 
mounting of engines in 1931 is al- 
most universally carried out on rub- 
ber, and, without exception, an in- 


spection of this design suggests that | 


designers have a much clearer con- 
ception of the question of vibration 
to be damped, and also as to how 
rubber must be disposed on the de- 
sign so it will flow in a proper man- 
ner 


One company has depended on 
springs to take out some of the 
front engine vibration at the 
mountings. 


Horse Power—There is still a dis- | 
tinct tendency to build more 
horse power into engines for sales 
reasons. The new examples are 
the Cadillac V-12, 135 horse power, 
and the new V-16 Marmon of 200 
horse power. Of course, these en- 
gines have been brought out to get 
into the same high-price exclusive 
class as the Duesenberg, 265 horse 
power, and Cadillac 16-V type, 180 
horse power, and, judging from the 
sales in these divisions, there are 
still people, and plenty of them, to 
buy these high-powered, high-priced 
exclusive cars. 

The Cadillac V-12 engine follows 
the mechanical details of the V-16 
and is a fine example of mechanical 
perfection The interesting detail 
on which the whole decision as to 
this type engine was based and 
which could not have been made in 
quantities practically five years ago. 
is the automatic rocker adjustment 

The most notable power design in- 
troduced this year is the Marmon, | 
and its simple lines are a great 
credit to the engineers. The use| 
of case hardened steel sleeves for | 
cylinders is quite a notable step for- | 
ward, although expensive. 

In the lighter and less powerful | 
and Jess expensive cars the old} 
story still holds good and no self 
respecting company seems satisfied | 
to announce new models without 
some increase in horse power. 

Two roads lie open to increase 
power. The first is to mill off the 
head and give the job more com- 
pression. It is surprising how the 
better gasoline, the better spark 
plugs, cooler pistons, better circula- 
tion of water around the spark plug 
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‘BULLARD TO SELL| 
"MACHINE TOOLS ON | ) | 
DEFERRED PAYMENT | ys: oe 


Introduces New Drum Gauge 


* PS gee eet oe re 
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and exhaust valves, has permitted | 


7 ; HE Bullard Company, Bridge- 
a gradual increase in compression 7 ; 
port, Conn., has taken an im- 
every year for ten years. It is pos- 


. : |portant step in announcing to the 
sible now on three-inch bore pistons 


Me 


* 
, 





: |industry its willingness to furnish 
to exceed 5-%4-1 for car service. Im-| |, nufacturers with modern equip- 
iment on a deferred payment basis. 
\This affords an opportunity to re- 
place obsolete equipment, which is 
one of the problems of manufac- 


proved combustion chambers have 
contributed their share to the im- 
provement in compression. It seems} 
there are jobs on the road now at} 
7-1 using some of the better fuels. 

The other method is to charge 
the cylinders more fully and cor- 
rectly. In this respect, smaller ex- 
haust valves have permitted larger 
intakes and better design manifolds 
have permitted larger cross sections. 
Higher valve lifis and streamlining 
the gas passages have all contributed 
results, and then speeds have gone 
on up—and when will they stop? 
Speed and torque are measures of 
horse power, but are much more 
significant signs of desperate com- 
petition, and to my mind, in many 
cases, a futile grasping at a very 
frail straw. 

On many designs it is no longer a 
question of water between the cyl- 
inder bores, but a question of what 
width of gasket at the center line 
of the bores that will hold the higher 
compressions. 

Manifolding—The major problem 
of correct distribution of the fuel to 


ture in this age of severe competi- 


|metals and, 


tion. The step taken by Bullard is 
an invitation to purchase equip- 
ment, which may be paid for out | 
of earnings. | 
Installment selling of machine 
tools is not exactly an innovation, 
inasmuch as it has been extended 
previously, usually to companies | 
whose capital resources are not | 
large, but whose honesty and| 
soundness are unquestioned. How- 
ever, the application of the prin- 
ciple to all buyers is a new depar- 
ture in merchandising equipment of 
this kind. 
The rapid 
have taken 


developments which 
place in the field of 
concurrently, the ad- 
vances made in the development of 
cutting tools, particularly the wide- 
spread introduction of cemented| The Oil Jack Company, 
tungsten carbide for numerous ap-| Montclair, N. J., has just intro- 
plications, have in turn spurred| quyced a new device known as the 


machine tool makers in the design | oj jak d Thi oe 
of equipment to meet these new con- | “/J@* Crum gauge. a aoe See 


Inc., 





OILJAK brake drum gauge 


pared with any other point of the 
drum surface. 


the various cylinders of multiple- : : 

cylinder engines has had unusual ditions. That their efforts have tool is designed to check the con- MULLINS Oya 
attention in the last year. Almost | been fruitful is noted in the new/centricity of brake drums and to 

the first difficulty with a six or an machines which have made their | determine visually whether or not ST AMPINGS 
— is the Sieteibation the arene Mao den —— — |the drums should be trued up or re- 

surging, ‘ger surfaces and long ‘ S hé ~| placed. The device consists of a 4 7 1 
aanentine ic setien) , any mi ; which | Placed. sist: uality—Service—Price 
passages, which make it difficult | dered obsolete many machines which | gial indicator mounted on a baer 0] RA 


for the various cylinders to get the 
correct mixture at all loads and 
speeds. The Packard Company has 


were considered modern only a 
relatively short time ago and whose 
useful life, from a mechanical stand- 
point, would normally extend over 


| which determines the relative posi- 
| tion of the brake drum surface from 
the center of the drum when com- 


MULLINS MANUFACTURING CORP 


PCOS IE Rm alist a 


District, Main Office and 


Studebaker’s Lan- | 
chester damper is so designed that | 


top | 


made a notable effort to give a , 
better distribution and vaporizing | 4 further period of years. | bi hatte Ried 
effect and has accomplished the| At this time it is likely that a/facturers will observe with interest BRANCH OFFICES: 
result in a very excellent fashion number of manufacturers will be| the success of the movement insti- 332 S. Michigan Ave. 


eis) 2-yetie 


7-252 General Motors Bidg., 
Detroit, Michigan 


interested in the possibility of re-j| tuted by Bullard with a view toward 
juvenating their manufacturing fa-| following this lead if it appears to 
cilities, and it is reasonable to ex-j| be a stimulant to the present tend- 
pect that other machine tool manu- ency toward deferred buying 


CUMULATIVE NEW PASSENGER CAR | 


are from R. L. Polk & Co. of Detroit, with the exception of Hlinois, which are supplied by the Robinson Advertising 
desiring county, city or town lists, or lists of owners in any given 
Some of this data has been published previously, but it is 


Returns for today: Minnesota, 


Associated with this problem has 
been the design of carburetors 
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Built and backed by Link-Belt, an eng! 


and grown with the Automotive Indust: 
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_E quipment— Development 


§. A. E. MOTOR BOAT; Adds New Light Duty Die  |FULLER ADDS NEW 
MEETING TO BE HELD | Head . fines , TRUCK TRANSMISSION 


JANUARY 22 | 


The Society of Automotive En- | 
gineers National Motor Boat Meet- | 
ing will be held in co-operation | 
with the National Association of 
Engine and Motor Boat Manufac- 
turers and the metropolitan section 
of the society January 22 on the| 
tenth floor of the Grand Central 
Palace. 
H. R,. Sutphen, president, National 
Association Engine and Boat} 
Builders and vice-president, Electric | 
Boat Company, is chairman of the | 
technical session at which the fol- 
lowing papers will be presented: 
The Automotive Type Engine For 
Marine Use—by H. C. Fromm, man- 
ager marine division, Amplex Man- 
ufacturing Company, Chrysler Cor- | 
poration; Engines Designed For 
Marine Use Only—by R. H. Garri- 
son, Universal Motor Company; | 
Fitting the Boat to the Engine, or | ; : cciaeaalia 
the Boat Builders Installation Prob- | ' — re 
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PINES | 
| WINTERFRONT 
helps Stutz, : 


set new 
cross-country 
| record 





of 
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*& po a ae aoa | New Eastern Machine No. 10, Style D, Light Duty Type Die Head. | Proving necessity of 
. 5S We 1e Struction , - | . | . 
pany. e FULLER four-speed 2'4-ton truck | motor heat regulation 
Following the technical session| The Eastern Machine Screw Cor- thread adjustment is carried on an} transmission, Model MLU in sustained speeds. 


arm from the shank. Adjustment | - 

| . pite j ster is > bv ans | 

for pitch diameter is made by means Puller @ Sons 

of a micrometer screw. ge 5 
The head weights 21 pounds, Out- ,;Company, Milwaukee, Wis., recently 

side diameter is 5% inches and is | announced the addition of the 

47-16 inches overall, not including | yodel MLU to its line of transmis- 

the shank. To facilitate installing | ions This new transmission is de- 

the chasers, a friction device holds |”. 7 , 

them in place |signed for use with trucks having a 


the motorboat luncheon will be held. | poration, New Haven, Conn., has 


| added a new die head to its H & G 


| os . 
, : : style D, ht | 
PAYMENT OF DIVIDEND | ee 7 


. | duty type for turret lathes. It 
Philadelphia, Jan. 16.—Directors 


| been designed for cutting threads 
of the Edward G. Budd Manufac-| of large diameters where the pitches | 
turing Company have decided to de- 





Manufacturing 


E. G. BUDD MFG. DEFERS 


PINES 

a WINTERFRONT 
| BY automatically maintaining 
| proper motor temperature in 


| both warm and cold altitudes, Pines 
| Winterfront played an important 


|are relatively fine. The die head| 
: ig er fr inches 3 

fer payment of the quarterly divi- | man & Coen vem 5 tae > 

dend of $1.75 on the cumulative 


preferred stock due February 1. 
An announcement issued by 
company stated:— 


the 


| inches for pitches not coarser than 


10 and for 
2% inches. 

Six chasers are provided in a set 
the new head. The chaser | 
cams are solidly supported by the 


lengths not exceeding | 


MICHIGAN STEEL CORP. 


| capacity of two and a half tons. It 
| has four forward speeds and one 

SHOWS GAIN IN ASSETS | reverse. The transmission is de- 
New York, Jan. 16.—Statement of | signed for use with a twelve facing 


part in the record-breaking coast-to- 
coast run recently completed by 
Stutz. Such tributes to the efficiency 
of Pines automatic motor regulation 
are helping Pines dealers sell more 
Winterfronts than ever before. 


“Company's cash position is strong. | 
It has ample orders on its books, but | 
the dividend has not been earned | 


; 1€\the Michigan Steel Corporation as | multiple disc clutch with eight-inch 
body and engage diagonal slots in| of September 30, 1930, shows total | plates, with a Borge & Beck single 
the chasers that not- only support ‘assets of $8,669,411, comparing with | hjate clutch option. The transmis- 






















New Features 
The new improved Pines Winter- 


in the previous quarter, and di-| the chasers directly over the cut, | $6,638,019 on December 31, 1929, and | cion brake is of the band type, 3/ fronts are vertical in design. Com- 
rectors think best to retain this| but also serve to open the chasers| earned surplus of $1,532,565, against | inches by 8 inches. | ; | bining beauty ith efficient auto- 
money in the treasury of the com-/|in a positive manner without in- | $3,668,690. Current assets on Sep-| se | matic motor protection, they are the 
pany. Financial condition of the | dividual springs. ’ tember 30 amounted to $3,422,745| Gp assIFIED ADVERTISEMENTS | same style as those used on the most 
company is in every way satisfac-| The die head has a detachable | and current liabilities $638,083, com-| ~)“ Ton 1E DAILY | ¢xpensive motor core, The Gan 
tory and its position in the trade is' shank which can be supplied in| paring with $3,056,598 and $692,755 ° IN THE AUTOMOTIVE , | models are equipped with a new 
the best it has been for years.” various diameters. The length of! respectively at close of 1929. NEWS BRING RESULTS instantaneous closing device which 


enables the owner to close his shut- 
ters when he stops his car. 

The fact that scores of Pines deal- 
{ers throughout the country report 


‘REGISTRATION STATISTICS, DECEMBER, 1930 


e Service, Springfield, Ul., and New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers the aaneees _ se a 
section, may obtain these by addressing any of these three companies See la a . = ae : 
given here complete for the convenience of our subscribers ee ee a ee ’ “ae 

Feature Pines Winterfronts and you, 


Oklahoma and Wisconsin. too, can get a good share of this 

















| profitable winter business. 7 
= o | If you do not handle Pines Wir vy 
& cv = sc S a e | terfronts, get in touch with your'” 
E & E a é 4 33 nearest distributor. Or write us for 
E = £ : E 5 $ a Totals | his name. 
= é 6 a z = 5 








1| 66 











Arkansas | ] 1| 1| 1] ] 3 1| | | | | | | 
Illinois | 21; ‘111 8| 25 87 | 5 25 46| 63 | 27| «138 6 1| 8] 21 14 14| 2,987 
Minn. | 4 22 s)~—ét«B 3| a: 31 35] +6 26; | l 7| 27 3 1,359 
N. Dakota | 1| 3," 2 | 2 — CU 1} | | 4 104 
Okla. | 1 15 7| 10 11| | 1 11, 27] 7| 7 2| 10 5 2} 1,354) 
S.Ca'lina | 1 12 1 5 3] 14 13 | 5| 7 1| 3 1 1,013 | 
Wis. 7) 113 20 34 14 1 4 56 62 15) 60 2 3 7 43 7 7|__2,197 | 
Total | 34) 275 48 84, 119] 7 30; 163 204{ 60 239 25] 108 30 24| 9,080) 
Ark.,’29 | 1 2| 2 | 5| 2] | 5] __ | i 
m,’29 | 28; +110} =~ 41,.~Ss«121; Ss: 15 16, —~*67, 102, 2 86, 13 8 71| 14 70| 4,500 | 
Minn.,’29 | 1 17, «17 27 14, a 50 67, iY 36 2 36 | 4 2; 1,765 | 
N.D.’29 | i 3 5} Se 4 1} =| 1 11| 1\ 220 
Okia.,’29 | 7 51, 3a i iaaCTC“‘i‘iE;*C*;é‘CST 61 114] 15 42 2 4 74| 13, | 4,663 
9 $.C.,’29 | 6 a 5 4] | 1| 18 13 | ] 7 6| | 1,000 
Wis., '29 4| 43 80 5| 2,611 








Total, ’29| 180 | 18) 248 394 | 79| 14,936 


New Prices 


"Io *20. 


for large cars 











for small cars 





motive Silent Chain 


an engineering organization that has served 
> Industry since timing chains were first used. 
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REPLACEMENTS 


Direct Contact. With Mechanics Pays Jobber Salesmen 


Practical Man Used 
By Concern With 
Branches in T o- 
ledo, Cleveland 
And Columbus to 
Sell This Trade 


ACKING up the salesman with 
the services of a field engineer 


GIBSON CO. NAMES 


£ 


is the effective plan E. P. M. Co., 


accessory and parts jobbers, with 
branches in Toledo, Cleveland and 
Columbus has worked out to pro- 
vide direct contacts with garage 


mechanics. 

Four times each year the cus- 
tomer may expect a visit from 
Frank Landis, whose servicing ter- 
ritory includes all of Ohio and parts 
of the adjoining states. 

Not only does the visit of the 
“practical man” from E. P. M. mean 
that the garage-man keeps in touch 
with the latest trends in his trade, 
but he learns to bring the tough 
problems that stump his ingenuity 
te the helpful engineer. This serv- 
ice has proved an immensely val- 
uable one to the company. 

A policy of maintaining direct 
relations with the man at the bench 
has been carried out for several 
years. In many cases, company 
executives find, the owner or pur- 
chasing agent merely okays the 
recommendations of the mechanic 
on the job. 

Thus to “sell” the mechanic on 
the various products and also on 
the service of the company is doubly 
important. 

To this end, the machine shop and 
the battery shop of the Toledo! 
headquarters are thrown open at all 
times to the garage men. Many of 
them, especially those new to the 
business, come into the shop for a 
period of several weeks. 
are met with helpful co-operation, 
patient demonstration of the right 
way to do a job and incidentally 
they gain an intimate knowledge of 
the E. P. M. line. 

In other cases, youths training for 
mechanic jobs come into the shop, 
often sent by their employers. This 
proves an ideal means of establish- 
ing friendly contacts. 

“In all our’ experience,” says 
Frank Duffeck of E. P. M., “we have 
found that the mechanic sent to us 
for shop training works out to the 
garage owner's advantage.” 

The important phase of this serv- 
ice, however, lies when the me- 
chanic, whether owner or employee, 
is back in his own shop. There the 
salesman meets him, goes into his 
problems with him and, when nec- 
essary, refers them to the field en- 
gineer. 

The Welever Company is another 
concern which finds practical aid 
to the mechanic a valuable help to 
Sales. Demonstrations are made in 
the garage itself, assistance is given 
in making installations and the me- 
chanics are educated to the best 
and latest shop practice. 

Jobs that the garage mechanic 


can’t do provide a good opportunity | 
for the service of the Huebner Sales | 


Cempany, which maintains a crew 
of its own expert mechanics to give 
just this kind of service. They work 
hand in hand with Huebner sales- 
men, who make regular calls on the 
trade. In the case of large fleets 
or of garages big enough to have 
purchasing agents, the salesmen 
make contacts with company offi- 
cials, which lead them into the shop 
where the man on the job finds 
them eager to help. They are in no 
sense mere order takers, but are 
equipped to show the mechanic 
where labor, time and materials can 
be saved 


WILL REPAIR VEHICLES 
High Point, N. C., Jan. 16.— 
Sales and Body Company 


Fix- 


all has | 


been incorporated here to do a gen- | 


eral repair business of automobiles | 
and all motor vehicles. Directors | 
are Walter Matthews, B. Green and | 
Edward Leyton, all, of High Point. | 


There they | 


EDWARD M. GASS 


Indianapolis, Ind., Jan. 16.—An- 
nouncement of the ‘appointment of | 
Edward M. Gass as sales manager 
of the Gibson Company, automo- 
tive jobbers, was made at the com- 
pany’s annual “sales conference by 
J. M. Bloch, 


Company. Mr. Gass has been iden- 


tified with the sales department of | 


|the Gibson Company for a number 
of years. 

In addressing the sales staff, Mr. 
Bloch declared that despite sharp 
declines felt in many lines of busi- 
ness during the last year, the period 


the Gibson company. 


In launching its thirty-third year | 


in business the company has made 
public a compilation of 
showing that its 
slightly less than 6 per cent under 


the volume for 1929, a banner year. | 
included D. E.| 


Other speakers 


Page, credit manager; L. R. John- 


}son and W. M. Morlan of the pur- | 
and J. A. Cadden | 


chasing division, 
of South Bend, E. W. Smith 


| Lima and G. O. Wilker of Kalama- 


zoo, branch managers. 

A special display of automotive 
accessories and supplies was ar- 
ranged for the sales meeting, which 
was held at the Gibson Company’s | 
building here, and at the conclud- 
ing banquet Capt. 


New York was the speaker. Mem- 


bers of the Indianapolis Automo- | 
bile Trade Association and the In-|} 
dianapolis Automotive Maintenance | 


Association were guests of the Gib- 
son Company at the final session. 


CAVE AUTO PARTS CO. 
IN LARGER QUARTERS 


Springfield, Ul, Jan. 16.—Cave 
Auto Parts Company, for nine years 


has occupied larger quarters at 213- 
15 North 6th St. W. D. Cave, head 
of the company, announced that the 
change was made to handle in- 
creased business and extend 
various lines of automotive parts 
equipment and accessories. Addi- 
tion of a machine shop for servic- 


ing of automobile parts will be ef- | 


fected in the new location. 


MOTT & AIKINS TO 
MAKE METAL S$ 


Binghampton, N. Y., Jan. 16.—O. 
W. Mott and A. D. Aikins, formerly 
of Jackson, Mich., 
lease on a portion of a local manu- 
facturing plant. A new company is 
being organized to engage in the 
'manufacture of metal specialties 
/and automotive accessories. Plans 
provide for beginning production 
early next month, with an initial 
working force of fifty men, 


GASS SALES HEAD 


| Editor ; S 


with the advent of the era of 

caddie merchandising the 
factor of planning has become an 
important part of store operation, 
according to one executive. 

Planned promotional events are 
familiar enough to all. Realizing 
the value of planning as opposed 
to the action of the spur of the mo- 
ment, there is no reason why the 
most important phase of the store’s 





head of the Gibson | 


operation, namely, the net profit, 


should not be planned. After all, a 
planned net profit would simply be 
the result of a complete planning 
and a complete co-ordination of 
every factor which enters into the 
store operation. 

“The year of 1930, which was not 


| the most pleasant for most retailers, 


brought forth some rather scathing 
criticisms of many scientific meth- 
ods of operation built up during the 
last ten years,” this executive says. 
“Of course, it is impossible to heed 
| the advice of critics who would do 
away with the methods which have 
helped modern merchants meet 
|} modern conditions. The high mor- 
tality rate in the last ten years of 
many erstwhile successful stores is 
conclusive proof that the old-time 


in modern emergencies. 
“On the other hand, this criticism 
makes us realize that all the results 





was an entirely satisfactory one for | 


figures | 


1930 business as | 


of | 


Irving O’Hay of} 


its | 


PECIALTIES | 


have acquired a | 


hoped for from scientific operation 
|have not been attained and it is 


| well to analyze the reasons for this. | 


| “Possibly one reason is that re- 


| tailers as a whole, in the face of a} 


IVholesale | 
Brevittes 


| Speen) HD (HE GED ED 


Seattle, Wash., Jan. 
jing the visit of E. P. Denham of San 
Francisco, president of Mechanics 
|Supply Corporation, recently, 
| following new lines, for which the 


|firm will be factory representative, 
} were announced: Hygrade Products 
|Company, Timing Gears Corpora- 
| tion, Pe-Ko Tire Changer and Bern- 
| skin Portable Ten- Ton Press. 


ee ee ee? 


| 
| 


“° 


Lincoln, Neb., Jan. 16.—Harry E. 
| Sidles, president of the H. E. Sidles 
| automotive supply wholesale com- 
pany of Nebraska and Iowa, is a 
member of the board of directors of 
| the newly organized Cornbelt Life 
|; Insurance Company, with head- 
| quarters at Lincoln. Other Lincoln 
men interested in 
industry who are included among 
the officers of the insurance com- 
pany, are Gilbert S. Keeley, former 
sales manager for O'Shea Motors, 
Ford dealer, and Richard H. Rogers, 


| pany, Ford dealer 


Roselle, N. J., Jan 16—Fredericks 
| armatures have been added to the 
lines of Burisch-Frank 
this city. 


Mobile, Ala., Jan. 16 (UTPS).— 
The Burbank Tire Company has ac- 
quired the distributorship for the 
Pennzoil Company in South 
bama. 
| 


| Service Company of this city has 
|taken on the Fredericks armature 
line for distribution. 


Evansville, Ind., Jan. 16. — The 
Boetticher-Kellogg Company, auto- 
motive supplies distributor, has ad- 
ded the Cooper lines of tires and 
batteries for distribution in Indiana, 
southern Illinois, and western Ken- 
tucky, Oscar Boetticher, vice-presi- 
dent, announced. 





methods are completely inadequate | 


16.—Follow- | 


the | 


the automotive | 


located at 6th and Jefferson Streets, | President of the Rogers Motor Com- | 


& Co. of | 


Ala- | 


Camden, N. J., Jan. 16.—The Parts | 


Oo 


Column 


wee 


rapidly advancing scientific age, 
were a little slow toadopt the scien- 


tific attitude toward their work, and | 
possible that they | 


it is altogether 
have not been able, because of their 
late start, to advance their tech- 
nique as rapidly as the swift march 
bee conditions has demanded. 
“Another cause, however, lies in 
| the fact that many merchants were 
under the impression that the mere 
installation of a number of the new 
systems would solve all of their 
problems. The fact of the matter 
is that these systems are nothing 
more nor less than tools. Many of 
them are complex tools and they 
accomplish their purpose until the 
merchandiser has acquired skill in 
the use of them. Unquestionably, 
It is the lack of this skill in appli- 
| cation which has turned many mer- 
{chants against modern methods. 
| “A third cause lies..in the fact 
that, in adopting a new method, 
we must be sure that the expense 
of the mechanism is many times 
offset by the benefit to be derived 
from it. This factor, of course, is 
closely related to lack of skill in 
application. If a merchant, 
instance, put in a syStem of unit 
control, but did not know properly 
how to interpret or apply 
information which this system 
gave him. the result would be an 
|} expense with no offsetting benefits. 
Hence we see that the solution of 


installation of modern systems but 
also in a rigorous training which 
will enhance our skill in utilizing 
| these systems. 


“Still another cause for unsatis- 


| 
|ness and also a lack of coordina- 
tion in the methods applied. 


| profit is the result of a relationship | 
between many factors, any one of 
which, when out of line, can serious- 
ly injure the final result. 





our net profit, 


the store operation and must also 
completely coordinate those factors. 

“When discussing the matter of 
net profit, many merchants have 
intimated that it was simply the 
difference between the gross profit 


expenses. Unfortunately, the prob- 
lem is not as simple as this. The 
{financial sturucture of a _ business 
|}involving, as it does, the amount of 
interest expense—the cash position 
a store is able to maintain during 
the year, the relationship between 
the collection rate and the charge 
sales—the income from discounts 


leased departments and 
neous sources, must all enter 
our calculations. 

“Even if 


into 


margin of the sales, minus the ex- 
pense, it would still not be such a 
simple matter. The reason for this 
is that there are so many factors 
which enter into the maintenance 
of the gross margin, factors which 
include mark-ups, 
stock shortages, rates of stock turn 
and the proper clearance of the 
stocks at the end of each season. 
The expense also is not such a sim- 
ple matter, but each division needs 


and demands of the business. 

“In planning the net profit it is 
necessary to realize that we are not 
doing a good job unless, in the proc- 
ess, we build up a strong cash posi- 
tion throughout the year, so that 
| the net profit can be realized in 


the building up of the cash position, 
are the assurance of a full income 
from discounts earned and a de- 
crease in the interest expense.” 





CLASSIFIED ADVERTISEMENTS 
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for | 


the | 


this problem rests not only in the} 


| factory results is a lack of complete- | 


2) A) A (RD ED) “/ | 


We | 
must always bear in mind that net | 


Bearing | 
this in mind, we realize that to plan | 
we must completely | 
cover every factor which enters into | 


of the sales and the outgo of the} 


earned and also the incomes from | 
miscella- | 


it were true that the} 
net profits were simply the gross | 


mark-downs, | 


to be properly applied to the needs | 


cash. Other benefits, of course, from | 


‘FAIR’ BUSINESS 
IN SEATTLE AREA 


Jobbers Report Seasonal 
Decline During 
December 


GEATTLE, Wash., Jan. 16.—Fair 


business prevailed during De- 
cember in the Seattle jobbing dis- 
trict, with the seasonal decline pre- 


vailing but not more pronounced 
than in former years. Lack of a real 


cold snap held back sale of winter 
necessities, which sold well earlier 
in the fall in advance and in antici- 
pation of the cold weather coming. 

Thus dealer stocks have not 
moved very heavily, due to cold 
| weather still holding off. The re- 
| sult was slack business in such items 
during the past month. Naturally 
car owners centered on Christmas 
gift buying and put off repair work 
on cars, except as to what was actu- 
ally required. But with the first of 


| the year coming, repair shops re- 
ported a big spurt in business. This 
then was quickly reflected in parts 
jobbers doing increased business. 
Buying of accessories for Christmas 
gifts failed to cut much of a figure. 
Some concerns made an effort on 
merchandising for this purpose and 
| urged “Buy something different for 
| Christmas,” but it didn’t go over 

very well. In fact sales of this type 
| were negligible. 

A gain of 25 per cent. in volume 
of sales last December over the same 
| month of 1929 was the report of Gil- 
bert Thompson, manager of Auto- 
motive Service Company. This was 
| due to the Willard battery line be- 
| ing added a couple of months ago. 
| Car heater sales were off this year, 
| he reported 

December sales of equipment and 
tools were slow, but outlook now 
brighter, is the report of R. Menasco, 
manager of Lelin Sales Company. 
A similar report was made by M. 
| Gable, manager of Mechanic’s Sup- 
| ply Corporation, factory representa- 
tives for well-known tool lines. “De- 
cember a little ahead of November, 
but 10 per cent. below 1929,” stated 
Gable. 

Fair business, with shops doing a 
liberal amount of repair work, was 
the report of W. L. Strahl of Ballou 
& Wright. “All things considered, 
December was a good month,” said 
he. “This month there is greater 
interest in shop equipment, and 
when business breaks there will be 
very lively business.” 

“A fair month.” This is the’re- 
|port of George D. Grant of Grant 
| Electric Company, electrical battery 
work and sales being good. 

Ten per cent. below December of 
1929, was the record last month of 
J. A. Robblee & Co., according to 
| Fred Robblee. 

E. J. McCarthy of P. J. Cronin 
Company considers December busi- 
ness as being “fair,” with the out- 
look improving. 

Gordon Dickson, Inc., enjoyed a 
good month, and the last week in 
December was surprisingly good, ac- 
cording to Manager Dickson. 
“Winter fronts and auto glass were 
big items with us,” he said. 

Triangle Automotive Parts busi- 
| ness was about the same as a year 
| ago, declared Louis Vigelius, man- 
| ager. 

One of the best reports of all was 
by E. W. Ingalls of Northwest Mo- 
| tor Parts. “The year just closed 
ranks about 12 per cent. ahead of 
1929 for us,” he said. ‘December 
| surprised us by being the best month 
of the entire year. This was due to 
|} Some special sales of engine units, 

which figured into a sizeable total.” 

Jos. McDonald of McDonald-Gar- 
lick, Inc., classed December as 
normal, with indications for business 
pickup by March, 




















Engine Developments as 


Disclosed by 1931 Cars 


(Continued from Page 6) 


which have drastic facilities for ac- | 
celeration. 

Manifolds are notorious for | 
gathering large slugs of gasoline in | 
idling periods, and particularly if | 
they have large cross section areas 
to promote high horse power out- 
puts. They are further exposed to 
the unusual recent dash pot ac-| 
celeration wells of great capacity. | 
This, taken with the usual enrich- 
ment of the mixture for idling, | 
combines to produce a -condition | 
many times a day where the engine | 
is exposed to the finest example of | 
dry cleaning a set of oiled cylinders | 
can get. 

There was much written last year, 
and there are a number of good ex- | 
amples of down draft manifolds and | 


earburetors. As a principle, it has | 


The Chrysler, | 


to | 


properly work out. 
Oldsmobile and Lincoln seem 
have developed interesting designs 
in this respect. 
Iron and Aluminum Pistons—With | 
a clearing up of the patent situa- | 
tion, better alloys, better lubrica- 
tions and piston rings, there are | 
some remarkable examples of long 
life and service marked up to the 
credit of the aluminum pistons. 
Within the limits of speed and 
heat within which they can be used, 
iron pistons will never be equaled 
for satisfactory performance. Among 
the contributory causes for piston 
failures is the question of main- 
taining clean air, lubrication and 
properly vaporized charge, and last, 
but not least, is the type of service. 
Progress is being made slowly on | 
piston rings, and from the most 
simple thing to make on the engine 
twenty years ago it has become the 
most difficult. This has all come 
about through high compression and 
speed and higher heats. There has | 
been more progress in piston rings 
the past year than on any other 
part, and 1931 bids fair to prove to 
be a year for great improvements. 
Valves and Valve Springs—With 
the advent of higher speeds and 
powers great problems developed in 
valves and they are still with us. 
The valve material for exhaust is 
pretty universally silchrome and a 
higher chrome where extreme serv- 
ices are experienced. Intakes are 
generally of chrome nickel material. 
Valve springs have perhaps ex- 
perienced a great improvement due 
to better understanding of the 
causes of surging and various other 
synchronous phenomena. The Chev- 
rolet has adopted a spring wound 
with closer pitch toward the ends | 
which raises the critical speed 30 
per cent. The Studebaker has a 
spring damper which holds a pres- 
sure on each side of the spring and 
thus prevents’ surging. Others 
adopt the policy of fewer coils of 
larger wire higher stressed and hav- 
ing a much higher natural period. 
Great effort is being made to have 
springs deflect more nearly in line 
with the valve centers so as not to 
cause undue wear on the sides of the 
valve stems. 
Packard has concentric springs 





Cumulative New Commercial Car Registration 


wound in opposite directions and 
connected at both ends with the ef- 
fect that the vibrations of one 
spring wipe out the periods of the 
other. 

On the overhead valve engines 
new designs of cams and auxiliary 
springs help to take the loads of the 
reciprocating parts. 

How many bearings should a six- 
cylinder have?—There seems to be a 
tendency away from seven main 
bearing crankshafts on small sizes 
due to the fact that the valve lay- 
out determines largely the length of 
an engine. The bore of the cylinder 


and the gasket and this possible 
bore demands more of a& rod and 
steady rest main bearing width than 
is possible with a seven-bearing job. 


than 1% inches of width is well 
known and extremely high speeds 


long periods with very narrow bear- 
ings. 
Counterbalanced shafts are com- 


mon in highly developed high speed | 


motor car engines, particularly 
where the longer main bearings are 
compromised. 

Oils and oil temperatures — The 


| problems that go with high speeds 


and high output with small dis- 
placement engines are problems of 
heat dissipation and nowhere 
the engine has there been a more 
serious aspect of this problem than 
in lubrication. Most oils thin out 
rapidly with increase in the tem- 
peratures and dilution and thus 
lose their most valuable lubricating 
qualities. With the larger bearing 
surfaces and rubbing velocities of 


the modern seven main bearing sixes | 


run at high rotation speeds the oi) 
temperatures in hot weather rapidly 
approach a damaging value. 

In 1929 there appeared to be very 
little attention paid to this detail, 
notwithstanding some _ crankcasc 
temperatures of 300 degrees Fahren- 
heit were then recorded. 
Hudson has worked out a circulat- 


ing system such that the oil cir-! 


culates over the bottom of the oil 


pan after it has come from the en-| 


gine in a heated condition. It is 
claimed that a drop of 45 degrees is 
accomplished by this method of 
circulation. No information is 
available as to the actual tempera- 
tures at which the engines run or 
the maximum attained. 

Chrysler uses a radiator section 
along side of the water radiator. 
Buick uses a system wherein a typi- 
cal radiator section has the oil in 
place of air around the tubes which 
carry the water, which, it is claimed, 
heats the oil after starting on a cold 
morning and cools it when* under 
a heavy load or in hot weather. 

There have been some notable im- 
provements in lubricating oil and 
it is encouraging to those who have 


struggled to make their engines run | 


with the average oil to know that 


better oils are available, the char- | 


acteristics of which are to hold their 


in | 


For 1931) 


| body better as temperature increases, 
at the same time having an excellent 
pour test at zero Fahrenheit. The 
other characteristic is te have a 
higher resistance to puncture at a 
given temperature. 
see some great improvements 
lubricating oils and systems. 


in 


|}an interesting cylinder design which 


jture into the cylinder, as well as 
giving a better opportunity for the 
|cooling of the exhaust valve and 
| passage. In most designs of Ell 


jing difficulty due to the cramping 





land valves. 


This year will} 


General—Packard has developed | 
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Kearney & Trecker Develops “ 


} 


i 


gives a cleaner entry of intake mix- | 


head engines there is a great cast- | 


|of cores around the exhaust ports | 
Packard has met this | 


|in a very excellent manner and the | 


|} cutside appearance is very accept- 
able and exceedingly clean. 

| Marmon’s 16-V is notable for its 
very clean lines and the careful 


| 


|manner in which all the inside de- 


is determined by the water space | tails have been worked out. 


Free wheeling, which has been of- 
| fered by Studebaker this past year, 
is being followed by the Lincoln. 


: um | Mention is made here of this fea- | 
many good points, but is difficult to |The difficulty of holding oil on less|ture as many are awaiting the ef- 
|fect of this innovation on the en-| 


}gine. On actual] tests an improve- 


j}and loads cannot be carried over|ment of 12 per cent. in fuels is 
|made, while 20 per cent. saving in| 
important | 


oil consumption is 


item. 


an 


| with electro plated pistons, a refine- 


|ment which would never have come | 


}about had it not been for the de- 
|velopment of chrome plating and 
; the exceedingly hard surface pre- 
| sented by this material and the con- 
| trol of dimensions possible. 

One thing impresses an observer 
when contemplating the new Buick. 
/On no engine is the number of ac- 
| cessories greater or are there more 
automatic devices to meet various 
|conditions of operation. The fol- 
‘lowing list illustrates the point 
| which applies throughout the in- 
;dustry: (a) oil temperature regu- 
\Jator, (b) carburetor silencer, (c) 
| air cleaner, (d) dual carburetor and 
|manifold carburetor with no adjust- 
ments for high, intermediate and low 
| Speeds, (e) non-adjustable oil pres- 
|}Sure regulator valve, (f) radiator 
shutter thermostatically controlled 
(g) automatic heat regulator control 
for heating the mixture for proper 
| vaporizing, (h) crankcase ventila- 
tion, (i) mechanical gasoline pump, 
(j) rubber mounting, (k) gasoline 
filter, 1) oif filter. 

In closing it is proper to thank 
| those who have co-operated in fur- 


uct. 


directly. Much information was got- 
ten from the Automotive Daily News 
and the automotive industries. 
The outstanding features of 1931 
engines are power, 
speed and silence. There are some 


| TRUCK OWNERS ORFANIZE 

Newark, N. J., Jan. 15.—New Jer- 
| sey Truck Owners’ Protective Asso- 
ciation has been formed here by 
James A. Murphy and Jacob W. 
| Volger, Newark, and Robert H. 
Everitt, Nutley. 





The Oakland line comes through | 


nishing information on their prod- | 
If no information is given on | 
a point, or a company not men-| 
| tioned, it is because no information | 
was available either directly or in- | 


- 


& Trecker, Milwaukee, 
Wis., has just introduced a face- 
milling cutter, in which, it 
claimed, ample strength and rigid- 
ity have been basically embodied to 
permit full use of the high cutting 
speeds and feeds of cemented tung- 
sten carbide. The cutter is known 
as the full-back blade type, because 
each blade is provided with a solid 
positive contact along its entire back 
face. 

Instead of having the blades pro- 
ject beyond the face of the cutter 
body, which is the usual practice 
for other cutting metals, they are 
set practically flush with this face, 
whereas chip clearance is attained 
by cutting suitable slots in the body 
for each individual blade. This con- 
struction, a sectional view of which 
is shown at the right of Fig. 2, 
offers a positive full-length backing 
for the blades and insures maxi- 
|}mum support directly back of the 


Kearney 


is 


sential, so that the full benefits of 





acceleration, | 


promising developments in 1931, but | 
those who buy cars this year will | 
get the greatest values ever offered. | 


Method of Holding 
Blades in Body 


New Face Milling Cutter 


| inches 


|ing in the body. 


cutting edges, where it is most es- | 


ca 


FIGURE 1—Kearney & Trecker full-back blade milling cutter de- 
signed for use with Tungsten carbide 


tungsten carbide can be gained. 

The cutter can be furnished in 
sizes ranging from five to fourteen 

in diameter, either left or 
hand, with blades that are 
applicable for medium and semi- 
roughing, or finishing cuts. Their 
design is suited for the milling of 
castiron, semi-steel, malleable iron, 
bronze, copper and aluminum, the 
manufacturers state. 

The cutter body is made from an 
extra-heavy steel forging that is 
heat-treated, hardened, and ground. 
Each blade is made with a tapered 
face and held in place by a wedge 
having a corresponding taper, form- 
ing a positive lock to prevent loosen- 
This construction 
is illustrated in detail at the left in 
Fig. 2. Hardened screws are used to 
hold the wedges in place. 

The use of hardened steel pins in 
the cutter body, which in turn fit 
into cross slots machined in the 
blades, eliminates the possibility of 
end slippage. 


right 


Section Showing Method of 
Supporting Tungsten Carbide Blades 


| 

| . | 
FIGURE 2—Sectional view of body showing method of holding blades 
in place by a tapered wedge and screw; also, a portion of the body 
illustrating how the Tungsten carbide blades are solidly supported 


directly back of their cutting edges 


Statistics, December, 1930 


Some of this data has been published previously, but it is given here complete for the convenience of our subscribers. ; f 
Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Hlinois, which are supplied by the Robinson Advertising Service, Springfield, Ill., and New Jersey, which 


are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these 
Commercial Car Registrations do not include buses, 


by addressing any of these three companies. 


Brockway - 
Indiana 


| él 

4; 134] 
| 7| 
2; 87] 
| 15} 


Arkansas | 
Ilinois | 2 
Nor. Dak. | 
Se. Car. | 
Utah | 








| 
l 
' 
' 
| 


Returns for today: Utah and Wisconsin 


Republic 





Stewart 


Knight 
laneous 


Miscel- 


Willys- 


17\|Arkansas 





587\Illinois 


~30\N. Dak. 














Wisconsin || | 73] 
Totals | 2! 6 322| 19! 


Ark., ’29 | | | 33} | 


Ii, 1929 | 5| 150 


578| 


| 32! 
2) 281) 





29 | 33] 
N. D., 729 | | | 16| 
S. C., 729 | 52| 


Utah, ’29 | 





Totals |  4/ 
ot in pr 


5| 383] 
uction a 


35| 
a 


61; 


20) 
78) 


' 


. ek a oe 
] 16} 
658; 46, 90) 15) 


220) 





1| 


26; +59) 











23| 


~ 193/S. Carolina 
| 56\"'tah 

8) 293|Wisconsin 
25) 1176| Totals 


| 69\Ark., 1929 
49) ~—«688\NN., 1929 
l 42\N. D., 29 
141\S. C., 1929 
————"48|Utah, 29 
475|\Wis., 29 

59| 1463! Totals 
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Sparen MAJOR ‘SPECIFICATIONS AND MECHANICAL ‘DETAILS 


: AND SERVICE FIELD; ~~ 


ee 
| 
=| 
| 
| 


|/MAKE 
AND 
FORMS GARAGE CONCERN | MODEL 


Jersey City, N. J., Jan. 16. -The so = | Re |! oe =1 Il 2. ‘ 
Hill Street Garage, Inc., eee Auburn 8-98 "pt i? live 1 ——- —— 3 ameacaes 7 —— 
ral Ave., was formed with Benja- J ; 
ein EB. Gordon as agent. Robert | Austin §11; 75 | Own | F | 13@3000 ) Alum 

Castro, Lucy Muller and Willett | puick 8-50 114 | Own Bish-Bab | 17 [220.7] 4. a. — 3200 
Ramsey, all of Jersey City, are the | Buick 8-60 118 | Own | Bish-Bab | er 6 | 272.6 | 4.63 | 30.02 | 90@3000 | CI 
directors. Buick 8-80 § 124 Own | Bish-Bab 3y%x5 | 344.8 | 5 | 35.12 | 104@2800 | CI 

3y5x5 | 344.8 | J 35.12 104@2800 | CI 
334x442 | 353 | 5.35 | 36.45 | 95@3000 


NEW SUPPLY FIRM Buick 8-90 : | 132 | Own Bish-Bab 
Tacoma, Wash., Jan. 16.—Charles Cadillac V-8 — tro sana 368 | | 469 | 135@3400 
Danard has opened an automobile Cadillac Vil2 | 140-1 | Own 8 ; ane , ork | jesaaeee | 

lectrical firm at 98th| Cadillac V-16 148 | Own | 3 x4 | 4520} 5.50 | 575 | a: | Own None 
so . The firm will| Chevrolet 109 | Own | 3yex3% | 194.0 | 5.01 | 26.3 | 50@2600 |Car AC 
oy ae a | Danard Supply | Chrysler 6 2695 | *1757s' Own | 344x443Q | 217.8 | & 25.35 | 7003200 |*Alum | Str Yes 
an Sate Scand vans to.derer an| Cee © | 336: *186,4| Own | | 8 | Blgxd!, | 260.8 31.25 | 88@3400 |*Alum |5| Yes Yes|Str Yes 
Ney een catomeshine pasts Cureaer Bap. 6 | 67: *211 | Own | 18) 3%x5 | 384.8} 5.01 | 392 | 125@3200 |*Alum | = Yes!Str Yes 
extensive stock of automoblie pa Cord (Fr. Wh. D.) | 4530 | 13744] Lyc | 18] 344x414 | 298.6 | 5.25 | 33.8 | 125@3600 |*Alum AC | Sch aan 

3%4x4% | 2053 | 5.20 | 2535 | 6703200 |*Alum wa |oen on 

27x4"% | 220.7} 5.40 | 26.45 | 7703400 |*Alum Yes | Own 


and accessories. His son, W. B. Dan- | 

ard. will be associated with him in} De Soto Six 2705 *169,%,: Own 
33gx4 214.7| — 27.34 | 6503400 Alum | - | ie a 
314x4% | 211.5 | 5.20 | 25.35 | 6803200 |*Alum No | Car 


6 
the business. De Soto Eight | 2965 *177 | Own | 8 
6 
6 
18/3 x4% | 240.3) 5.40 | 28.80 | 8473400 |*Alum No | Str 
4 
6 
6 


Weight— || 
| Pist. Make | 
| or Material 


= 
m 
ea 


5-P. Sedan 
Wheel 
Cylinders 
Bore and 
| Fuel Clean’r | 


| Stroke 


<idddddddd 
RCM oe eee Pe rrOOOr o000 


< 


aie _ |De Vaux 6 - 112 | Con 
SERVICE STATION PERMITS Dodge Six \ 2668 { *176,',! Own | 
376x4% | 200 | 48 | 24 | 5002800 | Alum AC | Til 

| 3%x4 |199 | 5.32 | 25.4 | 58@3100 |*Alum | | AC | Str 


. Newark, N. J., Jan, 16—Four per- | Dodge Eight ‘ 118 | Own | 
| 3% x4 | 199 j 5.32 | 25.4 | 58@3100 |*Alum | AC | Str 


mits for service stations and park- | Durant 6-10 : 112 | Con | Bish- Bab | 
6 | 27x4's | 175.3 | 580! 19.8 °| 6003300 | Alum Ste | Mar AC 


<<<4<a< 


ing stations have been granted by | Durant 6-12 2768 112 | Con | Bish-Bab | 
the Newark Board of Adjustment, Durant 6-14 2950 |*172%4-112 | Con | | Bish-Bab | 
as follows: Italo Trevisan, service | -— 7 Si 2805 3 Gon t 
station, 119 Park Ave.; M. Carring- Essex Super Six | 2805 11 : vi— 
ton, parking station, 297 Washing- | Ford A | 2375 | 10314! Own | j—_— 
ton St.; Joseph Prochaska, service | Franklin Series 15 | 3930 | 125-132 | Own | — | Bish-Bab 
Station, 58-64 Lentz Ave.; Joseph | Franklin Series 15 | 4220 132 | Own | — | Bish-Bab |* 
Kashmer, automobile repair shop, Gardner 136 | 3330 | 122 | Lye | V | Dole 
Ewer BPORS Be. | Gardner 148 | 3500 | 125 | Lye | V 
— . | Gardner 158 | 3890 | 130 | Lye | V 
ORGANIZE IN BU FFALO 1G Std. 6 stall a |} Ga 
Buffalo, N. Y., Jan. 16.—William | gq Spl. 6 mead 115 } Own 
H. MacLean and associates have or- | g Spl. 8 oot 120 | Own 
ganized the firm of W. H. MacLean, g& ; Cust. 8 ef 134 | Own 


nc., to operate a wholesale and re- = - 
~ sehemabihe accessory business. Hudson Greater 8 | 3200 119-126 | Own | V | 
The new firm is represented by L. Hupmobile Cen. 6 | 2900 | 114 | Own | V | Yes 
G. Davis, local attorney. Hupmobile Cen. 8 | 3175 | 118 | Own | V | Pines 
: é | Hupmobile C | 3725 | 121 | Own | V | Pines 
GRANTED N. J. CHARTER Hupmobile H & U| ** | 125-137 _| Own | V _| Pines 


Newark, N. J., Jan. 16—The AS- jordan St. Line 80) 3490 | 120 | Con | V | Pines 
ay Park a ao rage _ Jordan G Ninety 8 3700 | 125-131 {| Con | V | Pines 
en granted a charter to operate - - . 
@ garage in Newark. A. Sargent| /@ Salle V-8 aa 134 Own iV | Yes 
Dumper, John C. Thompson and | Lincoln 5300 16. | Own | ¥ | —— 
Edward C. Wyckoff, Newark, are the | Marmon Eight 70 | 3103 *180 | Own| V | — 
directors. Marmon 88 4363 130-136 Own | V | Pines 

— — M 16 | —— 145 | Own! V | 

NEW SERVICE CONCERN a = —— ee — a 

. . “er | Nash Six- | 2 4| Own ish-Ba 
Charlotte, N. C.. Jan. 16—The | veh Eight-70 | 3000 | 116'4! Own | V | Bish-Bab 
Allen Automobile Service, Inc., of | V os , 

. ; a char. | Nash Eight-80 | 3360 | 121 | Own , V | Pines 
Charlotte has been granted a char | Nash Eicht.90 | 4000 | 24-133 | Own | V | Pines 
ter by the secretary of state. A. S.| Yash Elght- 00 | 124-1 wn | Pine: 
Allen, F. A. Fischrupp and F. C.| Oakland V-8 | 3205 117 | Own! V | Yes 
Fischrupp, all of Charlotte, are the | Oldsmobile | 2940 11314! Own | V | — 
incorporators. A general automobile packard 826-833 | 4479 | 12774-13434) Own | V | 
Servicing service will be conducted. Packard 840-845 | 4955 | 140'5-14514 Own | V | ——- 

Peerless St. 8 | 3642 118 | Own | V | Bish-Bab 

° Peerless Master 8 | 4521 | 125 | Own | V | Bish-Bab 

Foreign Trade Peerless De L. — 125 | Own | V | Bish-Bab 

0 si Peerless Custom 8 | 4766 138 | Own | V | Bish-Bab 
Pierce-Arrow 43 4304 134-137 Own | V | Yes 

pportunities | Pierce-Arrow 41-42 4831 142-147 Own , V | Yes 

: : Plymouth | 2595 | *167 Own ! V | — 

Washington, D. C., Jan. 16.—For- pontine re 112 on | Var 
a automotive trade opportunities, Reo Royale *4650 | 135. | Own | V | Pines 
gust announced by the automotive Reo Flying Cloud | 4375 | 130 | Own | V | Pines 
division of the Bureau of Foreign Reo Flying Cloud | 3950 | 125 | Own ! V | Pines 


and Domestic Commerce of the De- siudebaker Six : 114 | Own | | Dole 
partment of Commerce, are listed Studebaker Dict. 8 | 3155 114 | Own | | Dole 
below. Studebaker Com. 8 3525 | 136 Own | | Dole 
| 


379x4'4 | 200.5 4.22 | 24.03 39@ 2200 | Alum | — | Zen a 
| 312x434 | 274 | 5.30 | 29.4 | 10003100 |*Alum | AC | Str AC 
} 3! 5x43 | 274 | 5.30 |! 29.4 | 10043100 |*Alum | AC | Str AC 


| 274x434 | 246.6 | 5.15 | 265 | 70@3500 |*Alum Gas | Sch — 
| 274x434 | 246.6 | 5.15 | 26.5 | 100@3300 |*Alum Gas | Sch AM 
| 344x4% | 298.6 | 5.25 | 33.8 | 126@3300 |*Alum AM 
| 314x4% | 224 | 5.49 | 25.35 7643400 |*Alum | 

3144x4' | 224 5.49 | 25.35 | 76043400 |*Alum 

314x4 245 5.50 | 31.25 85 3400 |*Alum 

314x4'o | 298 5.20 | 33.80 | 100%@3400 |*Alum 


| 275x4'% | 233.7 | 5.80 | 264 | 8793600 | Alum 
| 314x4% | 211.6 | 5.10 | 25.35 | 70@3200 | Alum | 
| 274x45s | 240.2 | 5.20 | 26.45 | 90@3200 | 
|3 x434 | 268.6 | 5.20 | 28.8 | 100@3200 | 
| 312x4% | 365.6 | 5.20 | 39.2 | 133@3400 | 
274x4% | 246.7 | 5.10 | 265 | 80@3000 |*Alum : AC | Str 
'3 x434 | 268.6 | 5.10 | 289 | 85@3200 |*Alum Ste | Str 
| 3%3x4}2 | 353° | 5.35 | 36.45 | 95@3000 | CI : Gas | Own 
3'5x5 | 384 | 495 | 39.2 120@ 2900 | Alum Ste | Str 
| 248x474 | 211.2 | 5.50 | 25.4 | 84@3400 | Alum AC | Sch 
| 34% x454 | 315.2 | 5.50 | 33.8 | 125@3400 | Alum 
re. 490.8 | 60.0 62.5 2007 3400 | Alum s si|— 


201.3 | 5.00 | 23.4 | 60@2800 |*Alum | C | Car 
| 227.2 | 5.00 | 264 | 75@3200 |*Alum AC | Car 
| | H 

| 


reloon 


Ceti ct ele ean 


cn 
0 < 


| 240 5.25 | 28.8 85@3200 |*Alum AC | Mar 
298.6 | 5.25 | 33.8 115@3600 |*Alum AC | Str 


! 3y7%x3%— | 251.0 | 5.00 | 37.8 | 85@3000 | SSt — AC | Mar 
3;%x4% | 197.5 | 5.06 | 24.4 65% 3350 | cI AC | Str 


| 3y%x5 | 3200] — 32.5 | 100@3200 |*Alum - — | Own 
3%4x5 | 3848| — 39.2 | 120@3200 |*Alum — | Own 
274x474 | 246.0 | 5.00 | 26.45 90% 3200 |*Alum r AC! Sch AC 
3%4x4!2 | 322 5.00 | 36.45 | 12073200 |*Alum AC | Sch AC 
334x412 | 322 5.00 | 36.45 | 120@3200 |*Alum r AC | Sch AC 
3%4x4% | 322 5.00 | 36.45 12573200 |*Alum P AC | Sch AC 
% | 366 5.07 | 39.2 | 125@3000 |*Alum | | Ste | Str Un 

385 | 5.07 | 39.2 | 132@3000 |*Alum | Ste | Str Han 

196 4.60 | 21.03 | 48@2800 |*Alum Yes | Car _ 

4.90 | 263 | 60@3000 | SSt AC | Mar Yes 


| 358 | 5.30 | 36.48 | 125@3300 | Alum H | Han AC}! Sch Own 
| 358 | 5.30 | 36.48 | 125@3300 | Alum | Han AC! Sch Own 
| 268 | 5.30 | 27.34 | 80@3200 | Alum | 7]! Han No! Sch Un 
j “3axa"e | 205.3 | 5.20 | 25.4 70@3200 | Pur Ste! Str No 
| ane | 221.0 | 5.10 | 30.0 ( Pur Ste} Str 
Hex6 Ye | 250.4} 5.20 | 30.0 Dp | Han Ste! Str 
337 | 5.10 | 39.2 | 12: | Han Ste | Str 
337 | 5.10 | 39.2 22@3200 |*Alum a=’ | oe 
| 2415 | 5.10 | 27.3 85@3150 |*Alum | AC | Zen 
¢ | 322 | 5.10 | 364 | 113@3300 |*Alum AC | Zen 
| 3% x4% | 322 | 5.10 | 36.4 | 113@3300 |*Alum | AC | Zen 


ajoorn 


ox 





Additional information may be’! Studebak’r Pres. 80) 4230 130 Own | Dole 
obtained from the bureau and its | Studebak’r Pres. 90/4360 | 136 | Own | Dole 
district and co-operative offiees by | Stutz LA | 4320 127'%! Own | | Bish-Bab |! 
duly registered firms or individuals | Stutz MA | 4918 | 13415} Own | | Bish-Bab 
upon written request, giving the op- | Stutz MB | 4863 145 | Own | — |! Bish-Bab | 
portunity number. Willys 6 97-98-D . 110-113 | Own | V | Var 34x37 | 193 5.26 | 25.3 | 65@3400 | CI 

" mane ; ralkia: : < | | d | 20 | su. AC | Til 
ee ee eres: | Wave § 9-2 3303 121 | Own | V | Var 3'4x4 | 245.4 | 5.26 | 31.25 8003200; CI | 5) AC | Til 

“¥ f ? =CCESSOFCS § - 3582 ‘ | 5x434 | 25 50 | 2 9 1.3 r 
and garage equipment. Willys- Knt. 66 D 3582 = 121 Own Vv | Var | L 3%5x4 i null I 5.50 | 27.3 | 87 ee | i i Til I Til 


49462—-Paris, France; purchase for { 
automobile body sanding and pol- KEY TO ABBREVIATIONS | pany, AM, Air Maze; Han, Handy; Un,|Spring Shackles—Tryon, Willys- Morrow | DURANT NAMES MORIARTY 


ACRrIOOOPRPRe Erber ilb rete e aR 





ome i Company; Rub B, Rubber Shock Insul-/ . ~ 
United, Till, Tillotson. lator Company; Faf, Fafnir Bearing | PACIFIC COAST MANAGER 


ishing machines and parts, especial- | w,; ; . 
. : = we | Weight —*Studebaker 7-pass. sedan §Aus- . > 
» Ve . lic > a c y Front End Drive—Link, Link Belt; Tex,! Gompany: O-N. O-N Sprin c 
wana a a a Se er ee eee . ae Texolite; Cel, Celeron; Ram, Ramsey; Company: Belf Beltiey Serporatien | San Francisco, Jan. 16.—G. H. Mo- 
. mobile modei weighs 3955 and mode Whit, Whitney Chain; Diam, Diamond ERS, Eaton Rubber Bushings. > > 
49461—Batavia, Java; agency for U 4225 *Reo Royalle, 125-inch. W. B., Chain; Morse, Morse Chain Company: | chassis Lubricator—Alem. Alemite: Al-Z | Feary, executive assistant to W. C. 
automobile jacks, two types. weighs 3,950 pounds. Willys 6-97, weight Var, various makes of chains; Var-G.| “Alemite Zerk; Alem A, Alemite auto-| Durant, has been placed in charge 
49137—Paris, France; agency for 82." ‘ 2.7 , various makes of gears. | matic; Bijur, Bijur Lubricating Corp.; | 
automobile renlacement — - 3.008, ‘The 96-D weighs 2,108 | Ignition, Generator and Starter—Aut-L, Bijur A, Bijur automatic centralized:| Of Pacific Coast operations of Du- 
C € ac “3 arts. ! et sis | -Lite pl- 0- a: Da se é agaz a 
49215—S an A oo . ) oe oo i eee a. hs ara a ee oe eee bi ee | rant Motors, Inc., following termina- 
Jn yaney, ustralla; pur- instead of wheel base, which manufac- cates tvin ignition. - ; FIRS F 18 LAUND Ss 
chase or agency for automobile re-| turers refuse to give | ee ST O JINDRIES | tion of licensing agreement with 
placement parts and supplies. Engine Make—Con, Continental; Lye, Ly- | Cluteh—Borg, Borg & Beck; Br-L, Brown-| Omaha, Neb., Jan. 16—The All-| Durant Motors Company of Cali- 
49180—Berlin, Germany; purchase pee oe: ae: Rockford Machine; Long, | Brite Auto Laundry has been opened fornia. Head offices of the Pacific 
for automobile tire accessories, in- |... pet Type—V. V-type: F. flat en ae bp soe aera | at 1709-15 St. Mary’s Avenue, the|Coast Durant organization will be 
, : 7s “hd , . scars ar Boo ne ar ips ’ 
‘tuding pumps, jacks, valves, rims, | — ede ea ae Ee Detreit Gear: Mun, Muncle Gear. | first of eighteen laundries which will | established here with zone offices 
tools and vulcanizers. Boor eeeeer ape ne a lop ¢ Ao oe a — Werner Corporation. . . be established by the company with- | and warehouses probably at Seattle, 
a ae Se . ole, Dole Valve Co 1cago, . es, *Three or four spee ear sets as shown | “tle 5 
49279—Paris, France; agency for Pines Winterfront; Var, various makes. | are available tor either model. | in the next several months in Ne- | Portland and Los Angeles. 
automobile ACCESSONICS. | Valve Arrangement—L, L head; H, hori-| Universals—Un P, Detroit Universal Prod- | braska. _The stations will spec ialize 
49330—Levallois Perret, France: Te ae overhead; K, sleeve valve: | uets Company: Sple, Eplcer Menutecter- in washing, greasing and polishing TO EXTEND SERVICE 
agency for automobile accessories,, LY. V-type L head. syphon water cir-| Yersal Jomt Company, Rockford, Wi.;|¢@rs. Executives of the concern are) Medina, O., Jan. 16.—Buckeye 
hardware and service station equip- | : Dee ee | Cle, Cleveland | Frank R. Ball, president and secre- St a ati 
ment. Compression Ratio—*Optional on the Au- | Rear Axle “Col. Columbia; Sal. Salleoass: | tary; E. Ralph Clark, vice-president, ages, nec., opera ing the Cleve- 
e0080—Colombo, Ceylon; purchase Piston Material—*Alum, aluminum with | Tiniken 6 eee — TT and Milton L. Schoen, treasurer. | land-Medina bus line system, which 
sto a é . 
| extends from Cleveland to Cincin- 


of ee accessories and Spare invar struts; Alum, aluminum alloy; CI, | Ratio—Optional on the Auburn. *On Pierce U NDERWRITE RS 
arts. vast iron; S St, semi-steel | Arrow 43, 137 in. W. B. rear axle ratio | “s | . . 
P eee — : ‘ " nati through Columbus, is prepared 


. 49282—Madrid, Spain; sole agency oi Purifier—Pur, Purolator; Wal, Wall;| 4 49°On Mote ae teen Pos TAte is | APPOINT HALSEY | 

for automobile ball bearings. Han, Handy; AC, AC Spark Piug Com- | picid Shockcdaaen taaeaien: Minin Ross | New York, Jan. 16—Announce-/to furnish transportation in at 
» r . an nwt. ite ; ‘ ; —G > % . . : } . ond 2, 

pany; Ste, Stewart-Warner; Ski, Skinner. | R j}ment of the appointment of Max- | least a part of the territory here, 


49281—-Sao Paulo, Brazil: agency ee ere Gear and Tool Company: Sag, Saginaw: : 
Fuel Cleaner—AC, AC Spark Plug Co.; Gas,| Say-B. Saylor-Beall Manufacturing Com- | well N. Halsey, Massachusetts state | recently served by electric railway 


for automobile ignition coils and hub y 

caps. ' Sone; Sie, Sangre area, wl ace ne ae ee aoe sp, | traffic engineer, as traffic engineer | system. An application has been 
. ° es-—h, Pi y, CMA, ) : 2 2 : : eas 

for the National Bureau of Casualty | filed with the state Public Utilities 


49278—Johannesburg, South Af- | Carburetor—Sch. Wheeler Schebler; Zen, steeldraulic; Bendix, Bendix Brake Corp. , 
rica; agency for truck trailers, bot-| Zemith; Mar, Marv-l; Car, Carter; Str.| gear Springs—S, semi-elliptic; El, ful’|and Surety Underwriters, has been | Commission asking for a franchise 


. re | Stromberg; DL, Detroit Lubricator: lliptic; Cant, s i-cantil : §-Tr, ‘ ‘e 
tom dump, for road construction; john. Jonnson: Til. Tillotson somi-transverce Rear spring length rr.|made by James A. Beha, general|to extend its present Cleveland 
work, Aic Cleaner—AC, AC Spark Plug Com- Willys, 6-98D is 51 in. manager of the National Bureau. Medina line through to Bucyrus, 





Make and Model 


Auburn 8- 98 
Austin 


Buick 8-50 

Buick 8-60 

Buick 8-80 

Buick 8-90 
Cadillac V-8 
Cadillac V 12 
Cadillac V-16 
Chevrolet 

Chrysler 6 
Chrysler 8 
Chrysler Imperial 8 
Cord (Fr. Wh. Dr.) 


De Soto Six 
De Soto Eight 
De Vaux 6 
Dodge Six 
Dodge Eight 
Durant 6-10 
Durant 6-12 
Durant 6-14 


Essex Super Six 


Ford A 
Franklin Series 15 
Franklin Series 15 


Gardner 136 
Gardner 148 
Gardner 158 
Graham Std. 6 
Graham Spl. 6 
Graham Spl. 8 
Graham Cust. 8 


Hudson Greater 8 
Hupmobile Cen 6 
Hupmobile Cen 8 
Hupmobile C 
Hupmobile H and U 


Jordan St. Line 80 
Jordan G. Ninety 8 


La Salle V-8 
Lincoln 


Marmon Eight-70 
Marmon 88 
Marmon 16 


Nash Six-60 

Nash Eight-70 
Nash Eight-80 
Nash Eight-90 


Oakland V-8 
Oldsmobile 


Packard 826-833 
Packard 840-845 
Peerless St. 8 
Peerless Master 8 
Peerless De L. 
Peerless Custom 8 
Pierce-Arrow 43 
Pierce-Arrow 41-42 
r’ ‘mouth 

Pcr-tiac 


Reo Royale 
Reo Flying Cloud 
Reo Flying Cloud 


Studebaker Six 
Studebaker Dict. 
Studebaker Com. 
Studebaker Pres. 
Studebaker Pres. 
Stutz LA 

Stutz MA 

Stutz MB 

Willys 6-97-98 D 
Willys 8-80 D 
Willys- Knight “D 


8 
8 
80 
90 


D cateiile, a Territory Still 
Quiet Market for Motor Trucks 


(Continued from Page 2) 
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| 


Front End 


Drive 
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eee 


| and meeene | 


| Gear Set 


PAS 


| Rear Axle 





| Whit 
Gear 


Morse 
Morse 
Morse 
Var 
Morse 
Morse 
Morse 
Link 


| Var 


Var 


' Chain 


Morse 
Morse 


| Morse 


| 


Morse 


| Morse 


| Morse 


| Var 
Whit 
Whit 
Link 
Link 
Link 
Link 


| Link 


| 


Link 


| Link 


| 


! 
| 


| 
| 


| 
| 


| 
| 
| 


| 
| 


| 


Morse 
Morse 
Morse 
Morse 
Morse 
Link 

Link 

Morse 


Diam 
Diam 
Chain 
Cel 
Diam 
Diam 
Diam 


Morse 
Whit 


Morse 


| Morse 


Link 
Link 


| Link 


Link 
Gear 
Morse 
Var 
Morse 
Morse 
Morse 


| Morse 
| Whit 


Var G 


| Var G 
| Var G 
| Var G 


| 


| 


Chain 
Link 
| Link 


Del-R | 
Aut-L | 
Del-R 
Del-R 
Del-R 
Del-R 


Del-R | 

Del-R | 

Del-R 

Del-R 

Aut-L 

Aut-L |*Aut- L 
Aut-L |*Aut-L 


Aut-L 


Own 
Del-R 

Del-R 

Del-R |*Del-R 
Del-R |*Del-R 
Del-R |*Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 


Aut-L |*Aut-L 
Aut-L /*Aut-L 
Aut-L /|*Aut-L 
Aut-L |*Aut-L 
Aut-L |*Aut-L 
Aut-L |*Aut-L 
Aut-L |*Aut-L 
Del-R | Del-R 
Aut-L | Aut-L 


Del-R 


Detr 3 
| War-G 3 


Mun 3 

| Own 3 

| Own 3 

| Own 3 
Own 3 
Own 3 

| Own 3 
Own 3 

n | Own 3 
| Own 4 


| Own 4 


Long 


Un P | Col 
Spic | Sal 
Own ! Own % 
Own | Own : 
Own } Own - 
Own | Own ° 
Spic 

Spic | 

Spic 

Own 
Un P 


Detr 3 UnP&MM | Col 


Own 3 

| Own 3 

Own 3 

| Own 3 

| Own 3 
Wwc3 
'wce3 

Bor wc3 


Own | Own 3 


Own | Own 3 
Br-L | War-G 4 
Br-L | War-G 4 


Borg | War-G 4 


Borg | Own 4 
Borg | War-G 3 
Long | —— 3 
Long | —— 4 
Long | —— 4 
Long | —— 4 


Own | Own 3 
Borg | Detr 3 
Borg | Detr 3 
Long | Detr 3 
Long | Detr 3 


Long | War-G 3 


Long | War-G 3 


Own | Own 3 
Long | Own 


— | Own 
— | Own 
— | Own 
Un P | Own ! 
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| 


| 


Ratio 


«€ 
1 
se 


Pe Jon 
& Clio 
on 


Un B | Own 1s | 


Spic Own ?: 

Spic Own '% 
Spic | Own 1, 
Spic | Own 4 
Own | Own 34 
Spic | Own '4 
Spic | Own 14 


pe oe Own % 
| Sal. 1p 

Un ’ ' Sal 

Un P 


Un P |} Own !4 
Cle | Col 1% 


Cle | Col }% 


Spic | Own % 
Spic | Tim 


*Del-R Rock | War-G 3 Spic! Sal %% 


Del-R |*Del-R Rock | War-G 4 Spic | Sal 1% 


Del-R | Del-R 


Aut-L |*Aut-L 
Aut-L |*Aut-L 
*Aut-L /*Aut- L 
*Aut-L |*Aut-L 


Del-R | Del-R 
Del-R | Del-R 


Dyn 

Dyn 
Aut-L | 
Aut-L |*Aut-L 
Aut-L |*Aut-L 
Aut-L |*Aut-L 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 


Del-R |*Del-R 
Del-R |*Del-R 
Del-R |*Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Del-R | Del-R 
Aut-L |*Aut-L 
Aut-L |*Aut-L 
Aut- L |*Aut-L 





— | Own 3 
Borg | Own 3 
Borg | Own 3 
Borg | Own 3 
Borg | Own 3 


Own | Own 3 
Borg | Mun 3 
— | Own 4 
— | Own 4 
Rock | War-G 3 
Rock | War-G 4 
Rock | War-G 4 
Rock | War-G 4 
Long Own 3 
Long | Own 3 
Rock | Own 3 
Own | Own 3 
Long | Own 3 
Long | Own 3 
Long | Own 3 


Long | Own 3 
Long | 
Long | Own 3 
Long | Own 3 
Long | Own 3 
Borg | Detr 4 
Long | Detr 4 
Long | Detr 4 


Borg | Own 3 
Borg | Own 3 
Rock Own 3 


is expected 


War-G 3 Spic 


Spic | —— 


Own 12 


| 4. 
| 4.4 
| 


| 


4.10 | 
47 | 


a» 
3° 
nen wl sos x 
bus FOS St | Sot pt 
2. 
% 


4.55 
455 | SD 
407! SD 

| 49 |H 

| 425/H 

| 4.75 | Own-M 
| 458 Bendix 
| 445 | Bendix 


49 | Bendix 
3.69 | Bendix 


| 
| 
| 
| 


Own | Own ‘2 | 


Own | Own % 


Own | Own !2 | 


oem Own 15 
M | Own 
Un P | Own 14 
— | Own’ 
J Own % 
Sal 19 
| Sal VW 
Sal 14 
Sal 415 


Spic 
Spic 
Spic 
Spic | 
Spic | 
Spic | Own % 
Own | Own !2 
MM | Own 


Un P | Own 14 |} 
Un P | Own 23 | 
Un P | Own *4 | 


Own ! 
Own *: 
Own 4 
Own ! 


Spic | 2 
2 
2 
Own % 
2 
2 


Spic | 
Spic | 
Spic , 
Un P 
MM | 
MM | 
Spic | Own '4 
Spic | Own !4 
Spic | Own ly 


Sal 


Own 14 | 


| Bendix 
Bendix 
Bendix 


4.45 
4.45 


2| 445 | Bendix 


4.08 Bendix 
* Bendix 

433 | H 

442|M 

407 | H 

407|H 

442 |H 


2 | 4.73 | Bendix 
4.73 | Bendix 
4.73 | Bendix 
4.31 | Bendix 
4.31 | Bendix 
4.75 | H 
4.75 | a" 

4.75 

4.40 Sonais 
4.40 | Bendix 
418 Bendix 


‘Ross 
Say-B | 


Sag | 
Sag 
Sag 
Sag 
War 
Ross | 
Gem | 


War | 
War 
Own 
Own | 
Gem 


Gem 
Gem 
Gem 


Gem | 
Sag | 
Own 
Ross 
Ross | 
Ross 


Gem | 


Sag | 
Sag 
Own | 
Own | 
Ross 
Ross | 
Ross 
Ross ! 
Ross 
Ross 
War | 
Sag | 
Ross 
Ross 
Ross | 


Ross 
Ross 
Ross | 
Ross | 
Ross | 
Gem 
Gem | 
Gem 
Own 
Ross | 
Ross 


*S 4934 | Tryon 


Springs 

Shackles 
| Chassis 

Lubric. 


| Bijur 
| Al-Z 
| Al-Z 
|; Alem 
Al-Z 
Al-Z 


Alem 
Alem 


| Own 
| Own 
2 | Tryon 


| 18x3.75 
| 18x5.25 

19x5.50 
| 19x6.50 


| 19x6.50 
{ 19x'7.00 
| Alem | 19x7.00 
| Alem | 19x4.75 
Al-Z 19x5.00 
Al-Z | 18x5.50 
Al-Z | 18x7.00 
Bijur_ | 18x7.00_ 


| 19x5.00 
| 19x5.25 


18x5.50 
| 18x5.50 
| 19x4.75 
| 19x4.75 
19x5.00 


| 19x5.00 
2 19x4.75 


S 545, 
S55 | Tryon 
S 55 | Tryon 
S$ 55 |! Tryon 
s 54%, | Own 


S Tr39 | Own 
El 42 None 
E] 42 None 


S 54 O-N 
S 54 |; O-N 
S57 |O-N 
S 54 | ERS 
S 54 | ERS 
S 54 ERS 
S 56 | ERS 
S 545% | Own 
S 53 Tryon 
S 5234 | Rub B 
S 54 | Own 
S57 | Own 
S 55% | O-N 
S 55% | O-N 

| Own 

| Own 


| Alem 
| Al-Z 
Al-Z 
Al-Z 


Alem 
Alem 
Alem 
| Al-Z 
| Al-Z 
| Al-Z 
| Al-Z 


| Alem 


19x6.50 


| 29x5.50 
29x5.50 
30x6.50 
| 5.50x18 
| 5.50x18 
6.00x17 
6.50x18 


| 18x5.50 

Al-Z | 19x5.50 
| Al-Z | 19x5.50 
| Alem | 19x6.00 
| Alem | 19x6.50 


Alem | 28x5.50 
Alem _ | 30x6.00 


| Alem | 19x6.50 
Alem 7.00x19 


Rub B | Al-Z 29x5.50 
Rub B |} Al-Z | 19x6.50 
| — | 18x7.00 


| Alem | 19x5.00 
|Bijur A! 19x5.25 
|Bijur A! 18x5.50 
|Bijur A! 19x6.50 


Al-Z | 28x5.50 
Alem | 28x5.25 


Bijur | 19x6.50 
Bijur | 19x7.00 
Alem | 29x5.50 
| Alem | 31x6.00 
| Alem 31x6.00 
| Alem | 31x6.50 
| Al-Z | 19x6.50 
Al-Z | 18x7.00 
S 53! \ Al-Z | 19x4.75 
Ss Al-Z | 29x5.00 
S 5714 | Far 6.50x18 
S 57% | Far | 6.50x18 
S 55% | Al-Z 6.50x18 


54 | Alem | 19x5.25 
| 
| 


S 541, 
60 

6 os 
| Tryon 
Tryon 
Tryon 
Own 

Tryon 
Tryon 


s 
s 
S 507% 
S 507% 
S 55 
S 563, | 
S 541% | 
S 5414 | 
s 


Ss 
Ss 
Ss 
Ss 
Ss 
Ss 
Ss 


Own 
Own 
Tryon 
Tryon 
Faf 


54 | Al-Z | 19x5.25 
Faf | 
| 


56 Al-Z | 19x6.00 
60 Al-Z | 19x6.50 
60 Al-Z | 19x6.50 
60 Bijur | 19x6.00 
6214 Bijur | 20x6.50 
62'4 | Bijur | 20x7.00 
Alem | 19x5.50 
| Tryon | Alem 19x5.00 
| Tyron Alem 18x6.00 


Faf 

| Own 
Own 
Own 


S 56 
S 56 


30TH ANNUAL SHOW 


OPENS IN DETROIT: 


(Continued from Page 1) 


to be 


diana, is not especially bright at 
this time. The community has not 


fully recovered from the bank fail- 
ures of last November. 

Rural territory was affected by 
severe nine months drought 
poor crop conditions, reduced prices | 
of produce, livestock, cream, eggs, 
butter, tobacco and what not. 


has been averaging about 7 cents a 
pound less than last year. 


' The oil territory is at a standstill, | 


due to purchasing agents of the re- 


To- | 


bacco, the money crop of the state, | MASSACHUSETTS TO BAN 


; truck equipment, 


‘somewhat better than the prorata | 
/of heavy truck demand, but even) 
| the light equipment is affected by 


light business, and efinancial condi- 


a | tj 
ions. 
and | 


Total truck sales in Louisville for 
1930 were 925 trucks, as against 
| 1,272 trucks in 1929. 


SOLICITING FREE RIDES 
Boston, Mass., Jan. 16.—A bill has | 
been introduced in the Massachu- 


Graham, Hudson, Hupmobile, La 
Salle, Lincoln, Marmon, Nash, Oak- 
land, Oldsmobile, Packard, Pierce- 
Arrow, Plymouth, Pontiac, Reo, Stu- 
debaker, Willys-and Willys-Knight 
in the passenger car field. The com- 
mercial lines to be exhibited are 
'Chevrolet, Dodge, Federal, Ford, 
, Gotfredson, Paige, Reo, Pierce- 
| Arrow, Studebaker and Whippet. 
Other spaces have been assigned 
!to the Detroit Automobile Club, 
Overhead Door Company, Motor, C. 
| A, Nutting Company, Speed Blend, 


finers refusing to take oil. Poor in- | setts Legislature to prohibit “hitch- | | No. 7 Duco Polish, Michigan Mutua! 


dustrial, railroad and utility de- 
mand for coal, plus a mild winter | 
and light domestic demand, has re- 


| hiking,” and making it unlawful for | 
any person, while on a public high- 


| Liability Company, White Star Re- 
| fining Company, Michigan Manu- 
| facturer and Financial Record, Cler 


sulted in poor coal production and | way, to solicit transportation in any | Site, Detroit Waste Works, Merriam 


poor prices. 
ern Kentucky's coal territory has | 
been strike bound for months, which 


Again, much of west- | motor vehicle not engaged in the} Webster, 
Passenger-carrying business. Viola- | 


tion would be punishable by a fine 


has greatly affected merchants and |of not more than $40 or imprison- 


trucking lines. 


ment for not more than thirty days, | 


Demand for light, or delivery or both. 


Federal Motor Club, Mod- 
ern Manufacturing Company, Motor 
| Gar Service Company, Walker Par- 
car, Griggs-Higbee differential wheel 
for dual tires, Ohio Rubber Com- 


‘pany, Gabriel Snubber Sales and 


| Service, The Covered Wagon, Ale- 
mite Lubricator Company of Michi- 
gan, George F. Balk Sales Company, 
Fronty Sales Company, Jordan- 
Williams Equipment Company and 
ithe Automobile Equipment Com- 
pany. 


NOTICE 


17x6.00 | 


| 19x6.50 | 


19x6.50 | 


ee SENSU RnERERepeeereneee ee 
= 
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Indications point to a successful | 


ROSS 


show. Manager Shuart has adopted 
the French idea in the way of deco- 
rations. The silver vase motif, en- 
hanced by electric flowers, is car- 
ried out in the center of the main 
aisles, while the several hundred 
columns throughout the exhibition 


halls are dressed in a unique fash- | 


ion with green and yellow, harmon- 
izing with the ceiling, and silver | 
electric-lighted prisms. Large, deep 
billows of sea green and daffodil | 
yellow are festooned from the ceil- | 
ing over the main aisles. Setting 
off the car displays, the ceilings are 
a very pale shade of blue, trimmed 
with daffodil yellow and coral. 
The custom body salon in the 
North Cass Avenue annex also is 
decidedly French in treatment. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


Please see the fifth col- 
umn to theleft of this ad< 
vertisement giving steere 
ing gear information, 
Notice the outstanding 
Ross predominance. The 
actual figures are: 


NEAREST 
Competitor 


IB 


SECOND 
Competitor 


I2 


THIRD 
Competitor 


ae 


Build Their 
Own 


Ross Cam AND LEVER 
steering gears predomi- 
nate not only in passen- 
ger car field, but in truck 
and bus fields as well. 


ROSS GEAR & TOOL CO’ 


Lafayette, Indiana 


Cam & Lever 
Steering 


There is only one 
CAM & LEVER 
Steering Gear 


ee 
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There’s a Lot of 


BUSINESS 


Here’s How to Go After It 


If you want to get more dealers and sell more cars, 
trucks, accessories or whatever you manufacture, it 
should be quite obvious that you must increase your 
selling effort. You must hire more salesmen, do more 
advertising or in some way get your sales message t to the 
attention of more prospective buy ers. 

Business is not going to fall into your lap, and the 
same effort you made last year isn’t going to work this 
year. 

If you want to increase your volume of business 
increase the volume of your advertising in Automotive 
Daily News. 

During the Chicago Show Automotive Daily News 
will be the only publication that will permit advertisers to 
hammer away every day, not only to the trade who will 
attend the show, but to thousands who will not attend. 

No more economical or effective sales effort is avail- 
able to the automotive advertiser. 


Advertise in Each of the Following 


CHICAGO SHOW ISSUES 
January 24th, 26th, 27th, 28th, 29th, 30th 


reaching factory executives, car and truck distributors 
and dealers, also jobbers, fleet owners, bus operators. 
Reach them while the show is in progress and interest in 
business matters at its peak. 

There is no extra charge for the bonus distribution of 
these show issues. 


Automotive Baily News 


H. A. TARANTOUS, Bus. Mgr. GRAYBAR BUILDING, NEW YORK CITY 


WESTERN OFFICE DETROIT OFFICE EASTERN OFFICE 
Willard R. Cotton, Mer. Geo. M. Slocum, Mer. J. Edward Schipper, Mgr. 
333 No. Michigan Ave. Fisher Building Graybar Building 
Chicago, Ill, Detroit, Mich. New York City 





